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Getting Started

Log in

To start up and open a dataset

The login screen should appear.

1. Onthe Start menu, select Programs, and then select Salient UXT, Salient Interactive Miner.

If the server location(s) is not already configured, click on Edit to go to dataset server setup before

proceeding.

From the BEM menu, select a dataset.

If you don't see the desired dataset, you might
need to refresh .

For traditional login (i.e., user name and
password entered directly into SIM), enter your
user ID and password in the login screen. Then
click Login.

For external/SSO authentication, click the
External Login button. If you are not already
logged in, the next screen will allow you to enter
your user name and password and Sign in.

= | BestBottlingCo_iii - -

Edit

Y
| CE—

External/SSO authentication:

External Login
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Getting Started

To start up and open a dataset

For LDAP login (i.e., machine login used for
authentication), the user name and password
entries are not needed. Simply click Login. If
you wish, you can log in as a different SIM user
(e.g., on a shared computer). In this case, click
Change User.

Change User

Tips
For security reasons, we recommend exiting SIM (File, Exit) when you are finished.

Contact your system administrator if you don’t know your user ID or password. Once you log in, you can change your
password.

Passwords are typically case-sensitive, depending on your organization's security settings.

If you still do not see the dataset, it might not be running, or you may need to add it or select it in the list of dataset servers.
Click Edit to manage the list of dataset servers.

If two or more datasets have the same name, SIM lists the IP addresses of their servers next to the dataset names.

When you exit, SIM saves user data and closes. This does not stop the UXT Server.
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Getting Started

Overview of the screen

After you start up and open a dataset (see page 5), you should see a screen similar to the following:

Home, forward, & back

Salient Interactive Miner [Demo_Eottling]

Main View Help

I - | B Osearch - B R RX @
« Highlight = v H "-l-l - lll J-IJ .
Hightignt = BX H s Compa Ribbon control |t Table % Change Bar Actual Value - \window
Keys = k: Ef:' parative | ¥ Chart Bar Chart S -
Presets Setup Pointers Analysis View
'm Context R @
(=]
2 | Cube
E]
= Sales 2 -
§ . 8 [ Units Sold i Margin =
- g i . . ]
= e [ this <[ st [ ot | w%echg | This | et | Diff
g’ anne Wholesale Clubs 39275 15576 23699 @ 15215 $145200  §41474  $103,
3 Chai L
g , Department Stores 31,138 23398 7740 @ 3308  §199684  $114120 85,
= %= Package
= - ¢ Dairy Stores 26085 21881 1404 @ 2031  $199084  $132924  $66,
v| Auto Expand Table View "
All Othr On Premise 25401 27729  -2,328 -840  §179128  §152818 526,
Focus Hotels / Motels 24939 21413 3526 @ 1647  $151783  $106,520  $45,
BoniLEhn L Bars / Taverns 23730 23606 3 014  $243680 $207726  $35,
Date Rand Clubs $158549  $135317  §$23,
7/2009 -1 Jails $122,831 $92,224  $30,
vs. YAG (18 Months) Government Accounts $128,787 $128,264 3
Filters N Garages/ Car Dealers 14,218 13,848 370 267 $107,110 $86,810 $20,
7 ® -0 = Rgn'l Chns OnPremise 12422 11,890 532 447 $55,701 $42,883  §12,
- ta_ — ) 5. Newburg Deli 8,547 8,374 173 207 $26,045 $18.,474 57,
&-® 5.Mewburg Fullsrve 2711 2,700 11 041 §25,240 $21,633 53,
Uit o1 o E Obeck Inc. Deli 1,164 516 318 @ 42,65 $4.416 $2,776 51
AIts 50
arai by 56 Water 571 375 196 @ 52.27 $333 $228 5
argin
Other Settings 5 Premix 433 314 19 @ 37.90 $4,003 $2,476 51,
sales P 161 127 34 2677 117 73
Modifiers [None] vl et . s
e E_12nkcann 3 o i 10000 ¢ £z

e File menu — Select the file tab to open a menu with options to log into a dataset, export, change preferences,
etc.

e Home, forward, & back— Navigate between views. In preferences, you can choose the home view and set
back button options.

e Ribbon control — Includes tools to get to the desired information and customize the analysis window. The
ribbon control can be minimized.

e Context panel - Lets you select the data to show in the analysis window (e.g., change the dates, select the
By, add data fields, etc.).

e Analysis window — Shows a table or graph of the selected data. Each window has its own toolbar,
breadcrumb path, and may include a quick access bar for grouping the data. You can open and arrange
multiple analysis windows.
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Getting Started

Select a starting point

SIM offers several options for choosing a starting point that allows you to survey and drill deeper.

Option Explanation
Use the After logging in, the analysis window will show the startup bookmark or a default layout of
startup data, depending on your preferences. You can use this startup view or open a different
bookmark view (see below).
Open a In the Bookmarks panel, chck_the Bookmarks and Storyboa r.. o
bookmark name of a bookmark to open it.
B i b
Tip:
If the bookmark panel is on autohide, Bookmarks and Storyboards N
place your cursor over its tab to open it.
i k k d Search ,O -
= Bookmarks an B Bookmarks
% L@ o B E T~ Global
2 D Home
= Bookmarks and Storyb : Customer Performance
) - ™ Chain Account Mogmit
To search for a bookmark, type part or D Under E\\?rfgrming Customers
all of its name at the top of the panel. = Delvery Issues !
Go to the Click Kl at the top of the SIM window
home view to go to the home view.
View
Tip: You can set the home view in I' - OO [ ocear. -
preferences. I , I:I-—T »~
H < ==+ Highlig... -
Save ’ Swap
Bookmark # T Axis L
Start with a The Comparative is a standard table _
Comparative or graph that compares several
or choose groupings of data for one or two date m=
another ranges. This may be a good starting ||||| 'I [} 1
analysis point for investigation. SIM offers Comparative | Comparative Crosstab
several other analysis types (see page Time Series

44), such as a trend, to answer
different types of questions.

To open a Comparative or other
analysis, click the corresponding
button on the ribbon control.
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Getting Started

Basic steps to find actionable information

After selecting a starting point (see page 8), you can perform the following steps to dig deeper and find meaningful,
actionable information. Refer to the appropriate sections in this document for more information.

Salient Interactive Miner [PR-Bottling]

Main Analyses View Help

I~ 18—~ Dsearch ~ [ =
N R Y i E ol - B O
Save Swap Comparative Comparative Craosstab Multi Table % Change Bar Actual Value
Bookmark :.S - i Keys - [ Time Series Comparative |~ Chart Bar Chart
Presets Setup Pointers Analysis View
= |
e Context R 2 Comp ~ ME 1/2011 vs. YAG
o
% Cube === R ™ - Channel
] Sales -
= Total Channel: 33
2 | Group By
i = | i Units Sold i Met Revenue '
S| gn Sk This +| Last | Diff | %Chg | This | Last | Diff | %Chg
§ Grﬂup By - Select how Regional Chains 50,573 93443 -42869 -4588 309,121 557,406 (248,285) -44.54
= + C With G 34,253 42981 -8728 -2031 260,292 296198 (35,906 -12.12
g to "group" the data. onv With Gas - , )
Other Groceries 24947 32013  -7067 -2207 192,872 220214 (27342) -12.42
Fast Food 18925 21716 -2,791 -12 85 81,351 87,168  (5818) -6.67

g g g

13688 -1443  -1054 52042 54580  (2.547) -4,67
4949 -3193 69,064 94215 (25151)  -26.60

d Party Operators 14,883 17,843 Double-click to drill, 2 (22,09) -19.48
assIVIerchandi 13478 22224 Lﬂmﬂ'ﬂ—mn—mt = 7 (37145  -3072

Restaurants

o Narrow Down - Drill or add filters to see the FYMETE U A
V@ -0 exact piece of the information needed. |
SEERICHE 372200 -124282  -3338 1506873 2275237 (678364)  -20.82 1
Units Sold Insert Data =
Met Revenue Fields e R%'Jr'albhams
Haran L Conv With Gas
Other Settings =
Maodifiers Other Groceries

Customize - Sort, highlight, Fast Food

choose a format, etc. e ——

.45 -40 K K] -20 .15 -0 -5 0

Primary Sort

% Chg
Save and Share - Save,
email, and export to share
insights.

B units Sold B net Revenue [ | IMargin
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Select the Dates

You can change the dates or "timeframe" shown in any analysis. Many analyses (for example, Comparative
Dimension Members) total data over the specified date range. Time-series analyses show data for each individual

day, week, month, or fiscal period in the date range.

To select the date setup

1. Click the E button in the analysis
window toolbar, or click the Date Context
Range area of the context panel. Cube
2. Inthe dialog, choose from the Sales
following date settings.
Group By
Region
Channel
Focus
East Area
Date Range

1272010 (1 Month)
ve, YAG (1 Month)

R 2 Comp ~ ME 12/2010 vs. YAG

jj;-vﬁ ‘Nv |:-i-:|v|i

'Ilr -
Thi:
3
East Area 80,7
k
Mear West Area 24°F

MaorthEast Area
MorthWest Area g83c
SouthEast Area 1111
SouthWest Area 102.C

rii

HEEEHMH

Resolution
() Days ) Weeks ® Months () | "Quarters S
& —
Day Hiters
(@ All Days Sun Maon Tue Wed Thu =
() Muttiple Days
This Date
L2 Dec/01/2010 [w - De.:;mfzmu
T <T5 (This)
572006 9/2008 12011
Time Comparison Comparison date
(O Single ®vs. YAG [_J Advanced range (Last)
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Select the Dates

Option

Explanation

Resolution (i.e. days,
weeks, months, or
customized periods,
etc.)

In the Resolution box, click the radio button of the units you want to use. Time-
series analyses will show data for each unit of time separately. Other types of
analyses widgets will total data for the units of time in the selected date range.

If you choose Weeks, select a week-ending day (not available if your
administrator has set a global week-ending day).

If you choose Months or periods and you are not setting a time-series date
range, you can check YTD to see data for the first of the year to the selected
month or period.

Main date range (This)

In This Date box, set the main date range.

e Ending date - Option 1) Drag the pointer on the date slide to the desired
ending date. Option 2) Click the drop-down arrow beside the ending date
and then pick the ending date from a calendar.

e Starting date: Option 1) Enter the number of dates to include in the date
range. This will automatically adjust the starting date relative to the ending
date. Option 2) Click the drop-down arrow beside the starting date and then
pick the starting date from a calendar. This will automatically adjust the
number of dates.

Tip: Time-series analyses require at least two dates.

Day filters (optional)

You can choose specific days of the week or business days within the date
range to analyze. Data for all other dates will be filtered out.

Comparison date
range (Last)

In the Time Comparison box, choose one of the following (availability depends
on analysis type):

e Single shows data for This date range only.
e vs. YAG compares data with the same time one year earlier.

e Advanced lets you select a different date range for comparison. After you
click Advanced, set the Last date range using the options in the Last Date
box.

Comparison for
incomplete timeframes

If you are comparing months or periods that are incomplete (or may be
incomplete when viewed) to a previous date range, then you should select a
MTD/YTD Calculation Method under Modifiers to determine how to select the
dates in Last date range.

Tip:

If the dialog does not show the desired date range, you may need to change
the data cube of the selected analysis window to one that includes those

dates.

Context R 2
Cube

Sales -
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Group By and Focus

Group By

The Group By controls the following:
e How data is grouped at the highest level (1st By).

e The order of dimensions when drilling down (i.e., drill order).

¢ How members can be expanded into additional levels of data (2nd By, 3rd By, etc.)—in either a standard table

or flat view (see page 51).

Context R 2 ‘ Units
Gibe L | This V‘ Last ‘ Diff ’ % Chg
I8 SouthEast 67,473| 55474 11,999 21.63
A s : ‘BSouonesxm_ 58964| 52,127 6,837 13.12
Group By - | 18 Papis, § 17,008| 13635 3463 25.40
IS Region } B SN 3605| 2819 786 27.88
——— | B ind 2954| 1805 1,149 63.66
- | @8 2775 1658 1,117 67.37
i) ® 27 30 o7 32333
W= Package @ 12PkCaND 23 10 13 130,00
= Brand B 200z NR 16 48  -32 -66.67
B Cans 9 35  -26 -74.29
w \ ’ Units
4 '[ SalesRep T KeyAccount || This ¥ \ Last ’ Diff l % Chg
SouthENst Area OTEE oM SerVoRite 1 8712 5932 2780 46.86
East Area Vasser, Jimmy All Others 6288 6672 -384 -5.76
SouthEast Area Brack. Kenny All Others 6,149 7,103 -954 -13.43
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Group By and Focus

To change how the data is grouped

1. Click on the analysis window and then click

under Group By in the context panel. Click on

the level you want to change. By default, the
context panel shows the 1st By and 2nd By
and may show additional levels if you have
expanded members.

2. Inthe first menu, select the key that the
dimension categorizes.

3. Inthe next menu, select the specific
dimension (i.e., how to group the data).

Tips:

Alternate methods of changing the by are
available:

e To change multiple By levels at once (i.e.,
the drill hierarchy), click Group By in the
context panel to access the Change By
dialog. Then, use one of the following
methods:

Drag and drop a dimension to a
numbered position. Repeat to rearrange
more dimensions.

OR

Right-click on a dimension to select from
a menu.

By default, you can define up to five
levels of dimensions. To define additional
levels, right-click on a non-numbered
dimension and select Add. To remove a
level, right-click on a numbered
dimension and select Remove.

Context R ~ #
Cube
Cales -
Group By
= 'REgTr-j -
- Custurﬁr P =— List SouthEast Area
ws Sale —_
- Product L E: List all Customer
»: Drriver 3
' Geo
= ActualsalesR 4
b usloaleshiep AssignedRoute
+| Auto Expand Table View Channel
Focus Company
Context R v
Cube
Change By
Sales
o By Downlevel Order
_ i +| Auto Expand Table View
w= Region
%=1 Region
%= SalesRep _
%= 2 SalesRep
Focus — . .
%=3 AssignedR
9 I’\\Sf"i Expand
SouthEast Area >4 (4 nel
Date Range %5 I-"-F\ccour -
3 Company 2
E ATy BraTs s 3
— tli EK
= L\\s‘ panc 4
b= 1 5
= 2 Remove
= 3
» 4
5
Add
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Group By and Focus

Tips:

e A quick access bar allows you to change
the By with a single click (if the bar is
turned on and configured). Left-click on a
button to select the 1st By; right-click to
select the 2nd By.

e You can use the breadcrumb path above
the analysis to change the By.

These settings control the downlevel order in
the current window. The default downlevel
order for new windows can be set in
preferences.

If the desired By is not listed, you may need to
change the data cube using the drop-down
menu in the context panel.

To expand an individual member to see its data
grouped by the next level (i.e., 2nd By), click
the B button beside it in a table. To auto-
expand all members of a dimension to the next
level, click the %= button beside it and turn on
the Auto Expand Table View option in the
context panel.

(]

ilil - [ N T

Product = SalesRep

e ME 12/2010 vs, YAG

N v

pany: 1

Compz—-

This
@27

any One

Cube

Sales

Group By
5= JRegion
L=} DistributionType
w- Brand
W= KeyAccount
? Auta Expand Table View

Focus

SouthEast Area -

Date Range

e s Fa Rl

Channel

+) = Channel

KeyAccount

Show Change By Dialog...

Crgtomer
Product
Driver

ActualsalesRep

Region

F|s— List Compal
¥[3= List all Cust
2
Age
» .
Chain

H Conventi

= SouthEast Area

onal

' M our Cola

3 H Ourn
B ourD

M Ourn

eon
ietCola

# Cur CF Cola

ew Diet

B Full service

o L B Our Cola

M OurN
[ -

eon

HETY P Y
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Group By and Focus

Focus

Focus in comparative analyses

On an analysis comparing multiple dimension members at once (for example, Comparative Dimension Members),
the row or column of the focus is outlined, and you can compare the focus to other dimension members.

Sl Total Region: 6
%= Region 3 i Units
— This 57| Last Diff
w= Channel »
SouthEast Area 67,473 55474 11,999
Focus SouthWest Area 58,064 52,127 6,337
North\West Area + s i FF NorthWest Area 53648 50,034 3614
East Area 50179 39,932 10247

Focus in non-comparative analyses and key lists

Other types of analyses, such as time-series, Scattergram, P&L Format, key lists, etc., only show data for the
member in focus; therefore, you should know what the focus is and how to change it. You can focus on all or the

average of dimension members.

Focus
NorthWest Area ~ D S8 E e T_.’,— NorthWest Area
12 Months
92,000
(%]
£ 46,000
-
To change the focus
1. Click the focus drop-down in the context
sancl. b Context R
Cube
Sales A
Group By
Channel [ 3
Region 3
Focus

Regional Chains
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Group By and Focus

To change the focus

down menu or dialog. (A drop-down LIZIEE FEEE
opens if the dimension has just a few Members 33 [Checked (1)]

members; a dialog opens if the
dimension has many members.) Alphabetically -

Bars / Taverns - Include All Channe
Beverage Centers Include All Channe
Churches
Clubs
Colleges

« Conv - MoGas Uncheck All
Conv With Gas

i~ om

Tips:

If you select more than one member by checking boxes in the Change Focus dialog, SIM will filter out data for all other
members. This is also referred to as "checkbox filtering."

In non-comparative analyses (e.g., time-series),
you can look at the total or average of all Change Focus

dimension members by selecting the All or Avg

option at the top of the dialog. Members 35 [ All Channelie) ]
Alphabetically - [ Avg Channeliz) ]
In comparative views, you can click on the row, i Met Rew
column, or item in the analysis window to change This Last
the focus.
Regicnal Chains 56,780,202 56,932
Conv With Gas 54057933 53,777,
Other GroceriesS,ﬁES $3,049,
Mazs Merchandisers §1,795,085 51,754
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Insert Data Fields

In key lists and most tables, you can insert data fields, which are sometimes referred to as "metrics” or "measures."

To insert a data field

1. Place your cursor over the column heading just i Units Sold i
?efore the place where you want to add the data This '-T| Last | DifF | % Chg o
ield. | Units Sold

2. Click the tools icon = to open the pop-up menu.

3. On the pop-up menu, select Insert.

4. Select the data field from the menus. These may be organized the following ways, depending on your data
field group preferences:

e By data categories, such as Volume, Costs, etc., which are based on schema definitions.

Insert » Search Awvg Units per Stop

Avg Units per Week

Delete (Units Sold
elete (Units Sold) -VOILtgle , B o
Hid arrels So
o - Revenue »
Toagle to Avg Unit D Bottles Sold
ggle to Avg Units per Day - e ,
CEs Discounted
Lock
o - Margin [
v  Graph CEs Returned
- Duration [
Sort Primary » CEs Sold [OnTruck]
- Frequency » c
Sort § d 3 ases
ort meenaay - Conditional [
Customer Reorder Rate

e By data field groupings, which may include favorite data fields, if they are selected in preferences, and logical
data field groupings (such as Sales), if your organization has set them up.

Insert » Search

Delete (Units Sold) )
Favorites b Insert some...
Hide h‘

Delivery Efficiency Insert all

Toggle to Avg Units per Day
Distribution and POD

[ 4
v  Graph g . Avg Net Price per Unit (PTR)
SO » Per Customer Metrics [ 4 . Net Margin
Sort Secondary [ 4 Sales g . Met Revenue
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Insert Data Fields

Tips

You can select the data fields directly from the menus or use the following options:

e Search for a data field. This option will take you to a Caarch
dialog where you can enter search criteria.
e Select Insert some or Insert all to Insert multiple data Favorites N | ’ Insert some...
fields or all data fields from the same category or
roup. i Insert all
group All Fields »
° Sel_ect SetL_Jp to access t_he Insert Data Types dialog, : . Avg Net Price per
which provides more options, such as percent [Separatars] [ 3
change, difference, and mix columns. - s =
Setup.. _Uhl : ]
Avg Units per b
Ava Units per F
If you don't see the data field you want to insert, you
may need to switch to another data cube. Context b #
Cube
Sales E
You can also insert data fields by clicking the & Data Fields °
button in the Data Fields section of the context panel. - &
vl/\\S Search

The Separator options on the Insert menu let you & Units Returned -1z
separate sets of data fields for easier viewing. The _
dash and equal signs are only available when viewed < Avg Units per Day 228
asrows. e )
4 Gross Revenue $26,929
4 Met Revenue %21,579
If you want to reuse a layout of data fields, you can Data Fields
save it as a setup. -
% Remove ALL

ﬂl Show Setup Dialog..

Save Setup...

In key lists (see page 55), you can also insert properties (name, address, etc.), dimensions (channel, sales rep,
etc.), and rank.
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Insert Data Fields

Show variance, mix, and other computations

Some of the pointers, located in the Main tab, allow you to add variance, mix, and other computations to a table of
numbers.

File Main Analyses View Help

Ih B O A b
. | ! #0®
H D - I:I‘_‘Il } - P I [*'—

Save Swap Search Highlight Keys
Bookmark ® ™ Axis - - - B e

Presets Setup Pointers

Button Explanation
K: Delta For any data field, this button inserts the difference (Diff) and percent change (% Chg)

between date ranges, or between actual values and budgeted goals. To add the
difference/change percent between Last date range and This date range (This-Last),
click the main data field heading, or to add the difference/percent change between any
other values, click the appropriate subheadings in the order of the formula (e.g., This-
Budget). You can also add the difference between average per period columns.

k% |ndex This button lets you index members to a base or standard for one or more data fields.
After activating the pointer, click the base member(s) and then the data field.

Y Mix This button adds percent of the total (mix) contributed by each dimension member in a
Comparative Dimension Members numbers view, each key member in a key list, or each
unit of time in a Normal Trend or Comparative Time Series analysis. You cannot add mix
for fields calculated with multiplication or division (such as per unit fields)SUM function.

KX Average This button inserts the average per unit of time (per day, week, month, or period). For
Per Period example, if you are looking at three months of data, this pointer will allow you to see
monthly averages across the date range.

To add variance (delta), mix, or average per period

1. Click on the pointer button. A X
Click on a column heading. - .
d 4 Units Sold A d Units Sold
3. When you are done using the . This T| Last Diff % Ch
pointer, click on the pointer This \‘_| Last | | J
button again or press Esc to 250,631 249,531 250,631 249,531 1,100 0.44
turn it off. 508713 215396 208,713 215,326| -6,613 -3.07
203,279 197,626 203,279 197,626 5,653 2.86
187,051 196,730 187,051 196,730 -9679 -4,92
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Insert Data Fields

Delete a data field

If you have setup management rights, you can delete a data field.

Option Explanation

Delete Pointer Click the Delete Pointer ¥ (located in the Pointers section of the main

ribbon control).
Click the headings of the data fields you want to delete.

Press Esc or click the Delete Pointer again to turn it off.

Data Fields area of context Click the data field name in the Data Fields area of the context panel.
panel In the menu, select Delete.

Data Fields -

-3 -

Units

e I\Q Delete (Units Sold) ﬁ
Met Re
Hide

Double-right-click Double-right-click the heading of the data field.
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Filter

As you ask questions, you'll likely want to narrow down or "filter" on subsets of the data. The Filtering area of the
context panel shows the filters for the selected analysis window and lets you add or remove filters. Several
methods are available for filtering.

Apply and manage collections
Add filter

Fltes
R ¢
Conv With Gas Downlevel Tip: You can click on any filter in the context panel to
filters change it or double-click to remove it.
G_Active Trade Spend Custome.., Temporary
SouthEast Lrea filters and

Create Of These (test-
based) collection

collections

Drill

When you drill down, the selected member(s) becomes part of the path, all other data is filtered out, and the data is
grouped by the next dimension in the drill order.

Filters . J_|_ - E K., ™ v (® - |East Area |Chain

TCRE ¢ ) i Units Sold
East Area 3 This | Last Diff
Data Fields - All Others 16,587 17,340  -753
£ @ - Variety North 8073 5820 2,253
Units Sold O E N N,Inc.-South 7411 7,849 -438
Margin ﬁ Obeck Inc. South 4978 6,153 -1,177
Other Settings s Lindley NE 4303 3858 445
Madifiare TManal [+ milhert's 7ain alA 7 N54

You can use either of the following methods to drill down.
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To drill on a single member

the dimension on which you want "N i ) Tip: You can alkso click
to drill. ilil - [31] N a{El s Region | the Downlevel button or
arrow to drill.

1. Group the data (see page 12) by ‘

2. Double-click on the row, bar, pie

slice, etc., representing that -

CITITLS J3TJTLT

member. This | Last | Diff | % chg
SIM adds the member to the path and SouthEast Area 69,324 64,719 4605 7.12
filters ogtball ort]h?r data. The dalltatri15 tgeg SouthWest Are e ; 6.87
grouped by what was previously the 2n
By. East Area Doub 5 6.98
_ MorthWest Area 56,410 50,748 5662 11.16
Tip: If you want to select the next By
(rather than using the 2nd By), you can Mear West Area 20,919 21,148  -229 -1.08
click the drop-dovyn arrow beside the MorthEast Area 289 295 5 203
Downlevel button:
N o
To drill on multiple members
1. Group the data (see page 12) by the dimension This + Last
on which you want to drill. '+ ELMIRA 641344 614,091
2. Use the check pointer ¥ to checkmark the ITHACA 512739 469,63.
members. CORTLAND 355326 34725
Tip: Keyboard shortcuts are available for the checkmark " CORNING 330978 314,91
poi_nter. Press Ctrl to checkmark individual members or SAYRE 291,165 28324
Shift to select a range of members.
HORSEHEADE\;/ 195217 189,04
BATH HORSEHEADS 229 17584
3. Click the drop-down arrow bes_ide_the Downlevel _lL = E N T& + - City
button at the top of the analysis window:
NE Total City: 148 Show Downlevel Dialog...
4. Select an option from the menu. Drill - Checked (2) 2
. . Diff
SIM turns on a temporary collection as a filter. The —————— Drill - Exclude Checked :l
data is then grouped by what was previously the 2nd v/ ELMIRA _ 27,254
Drill - Unchecked (146)
By. ITHACA 43,106
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Add a filter

You can add filters to view any subset of the data. Using this method, the selected member(s) do not become part
of the drill path; they are simply turned on as a filter. In addition, the By dimension does not change.

Filters “ | i - s N - 7R Region

Y @ - [ ] Total Region: 2 T

Region _ ' Units
Temp_Region (2 Memfers! _ g } This | Last
Data Fields . o4 52,127

v Data is filtered by selected members.
- @ Y 3 55474

To add a filter

1. Click the analysis window to select it. Group By
2. Under Filters in the context panel, click the %= Regly
() button Add Region Filter
. . S Brand & NorthWest Are.
3. Inthe menu, select the key and then the Customer »
dimension by which you want to filter the v! Auto Exp ok R B SouthWest Are
data. Fois B East Area
Tip: If the data is grouped by the dimension (e.g., : ; TR SouthEast Area
1st By or 2nd By), you can click on its name in the NorthWest Area y
context panel and choose Add Filter for faster Date Range # NorthEast Area
selection.
1/2022 (1 Month) B Near West Arez
vs. YAG (1 Month)
Filters .
()
R rJ Customer » Customer
Product » .
AssignedRoute
Drhvsc ’ Channel
ActualSalesRep »
City

4. Inthe dialog, place a checkmark next to the : -
member(s) you want view. Add Region Filter

5. Click OK. Members & [Checked (2]}
Tip: This method of filtering creates and turns on a Alphabetically ~
temporary collection if you select multiple
members. East Area

Mear West Area

MorthEast Area

MaorthWest Area
+| SouthEast Area
¥ SouthWest Area
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Collections

Collections are saved sets of members that you can use to filter the data. A collection can be created by selecting
members or creating a test (Of These) to identify members based on criteria. Multiple options are available for
turning on a collection.

Filter data by a collection

You can apply a collection to filter the data. If you wish, you can filter by multiple collections at a time.

Filters - [i. Units Sold

AR ¢ ] This +| Last | Diff % Chg

Customer Regional Chag } > 13,562 1839
G_Active Customers [Cynamic Date] (2... » e T = e.gqtgzt:ohlslefg;f};%d by 8 1323 471

Data Fields : Mass Merchandisers : 932 4961 26.20

e RECRE S Other Groceries 20611 19984 627 3.14
Units Sold L 3rd Party Operators 14376 11495 2881 25.06

To filter by a collection

1. Inthe Filtering aga of the context Filters
panel, click the U button. Yhe~—o Collections
2. Inthe Collections tree, expand the
key or dimension and category
(global, private, etc.) of the Show
collection you want to turn on. Al - | [v]Global | Key Collections
3. Click the Filter radio button beside /| Private /| Dimension Collections
the collection. Dynamic collections Al Types * | [»] Temparary
(Of These) have the &3 symbol
beside them. Collections
4. Click OK. Show By | -
Filter
Ti Title
Ip: Normally, turning on a collection
shows data for only the members of the = - t_:ustﬂmer B}
collection. If the Exclude selected = T Global Filter by collection
members option is on for the collection, LD =20 units- Total Time Peffon
filltlering Ey the colletctt;]on shovgs dat?;‘r(])r ¥ ictive Customers
iolrgce:t?;ners except e memhers ot he ) Active Trade Spend Customer {
) Asset Placed no Sales o
0 cor -
3 cCust Down in Volume f'“

<< Search

Cancel Help
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Show a collection by its title

You can show a collection of dimension members by its title. This shows the collection as a whole so you can
compare it with other collections and the total for the given context.

ilii - B8R N v @ ~ Zip Code

Collections shown by their titles - .
% Chg This Last

H Suburbs 5430 5,510 -80 -145  $33360  §23,3¢
+ Urban 2828 2,144 684 3190 $13,403 $8,55:
+ Rural 231 209 -8 -22.74 $1,939 $1,93:
¥ Other 0 0 0 0.00 50 £

Totals 8,369 7,837 532 679 $47.777  $33,00¢

To show a collection by its title

1. If you haven't already, group By (see Eilters
page 12) the dimension of the collection. —_— .
This step is not required but is Migopa van Collections
recommended in order to show the
collection immediately after you turn it Show
on. all + | []Global v| Key Collections
2. Inthe F|I_ters section o.f the context | Private 7| Dimension Callections
panel, click the Collections ¥ button. All Types - | 7 Temposany
3. Inthe Collection dialog, check the _
Show By Title box in the row of the Collections i
coII_ectl_on you want to dlspla_y. Th|§ Show By
option is only available for dimension Filter
collections. Title
4. Check additional Show By Title boxes if = I Zip Code
you want to compare multiple — Global Show by
collections. - Sandbox Title
) L1 Margin Minder
5. Click OK. = [ Private
T Other . v
T Rural . v
¥ Suburbs A -
T Urban S . -
T Temporary
Product
Tips:

To show an entire folder of collections by title, right-click on the folder name and select Turn-On Show By Titles.
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Tips:

When Show By Title is on, the analysis shows
the collection as a whole and treats it just like
a dimension member, except that the focus
window shows the characters "S-" (or "G_S-"
if global).

The "Totals" row only includes data for
members of the selected collections. To add
a row showing the total for all members in the
context, you can turn on the Show Context
Totals option.

You can select how SIM behaves when you

expand members using the plus button B
By default, the collection expands into the
members of the next By. You can select the
Expand Collection Members option on the
tools menu (under Design) to expand a
collection into the members of the collection.

Filter

Focus
5-Suburbs &
i Units Sold i
Insert p liff % Chg Th
suburbs _ -80 -145  §3
0 View 3
Urban Design g EBorders
+
Rural Options 4 Auto size columns
Other Member Options  # ||+ Show Context Totals
e Highlight 5ettings
v Expand Collection Men
Totals 8,369 7,837 532 6.79 54
Totals (Zio Codel 270905 252 847 18058 7.14 §15%;

This
= G[5B]_Large Format 123,031
Local Chains 11,851
Mass Merchandisers 23,893
Regional Chains 87,307
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Create a collection

Create a classic collection

A classic collection contains a static list of key members or dimension members to allow you to filter out data for all
other members.

To create a classic collection

1. Inthe Filtering sectiqn of Filters

the context panel, click the B}

. — %7 i Collections

Collections U button. L= T ¥
2. Inthe Collections dialog,

locate the row of the Show

collection's key or all - | [ Global | Key Collections

dimension. | Private +| Dimension Collections
3. Underneath the key or &l Types ™ | [ Temporary

dimension, select the

category (global, private, Collections

etc.) and, optionally,

sublzolder wFr)lere ygu want e PO BY|

to save the collection. Title Expand ALL
4. Click New. [ Route Supervisor Collapse ALL

[ sales Manager
= [ sales Rep Hew
. Glabal
['] sandbox
T Margin Minder
T Private

Tip: If you do not see the desired key, dimension, category, or folder, you may
need to select options in the Show box in order to list more items in the
collections tree.
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To create a classic collection

5. Inthe Edit Collection
dialog, enter a collection Title | New Sales Reps|
Title.

[ ] Exclude selected members
6. Under Available

Members, highlight the
members to add to the
collection and click Add,

Highlight members.

or use other options in the || Frter By Number/Code
Edit Collection dialog to Selected Members: & ) Available Miembers: 3
Madler, Tim Allen, CF
7. V\(/jkégn you arg donel_ ) Pence, Thomas —— ’;Qﬁf’]‘ffﬁ reg
adding members, clic : ,
OK Visclosky, George . ! « Add =Cling, Jose
' Gordon, Pat DFLT_21
English, John [Remove » | Hastings, Allyson
Davi _; h Inactive Slm
Johnson, Louise
Marris, Dutch
Office Accounts
mport Office-Doty
Office-Ferkel
SEETL Office-Haudensck
Marne Iz' Office-Keel
Office-Kinser
Office-Lasoski
Office-Unknown
Search Options: Search From Top F_ﬁ Pierce, Rick
Saxton, Tom
Special Event
Tips:

You can also save checked members as a collection or create a classic collection using an exception test (i.e. Of These).

By default, collections filter out members that are not included in the collection. If you prefer, you can check the Exclude
selected members box to filter out data for the collection members. This may help reduce the need to update collections in
some situations. You cannot see the effect of this setting until you turn the collection on.

For key members only, if you want to select from a list of all members of the key, check the Ignore Focus box; otherwise, the
Available Members list contains only key members in the current context.
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Create a dynamic collection (Of These)

A dynamic collection is a filter that dynamically updates based on test criteria, such as revenue above a given
value. Every time you turn a dynamic collection on, SIM reruns the test based on the selected settings and your
current view. This is different than a classic collection, which saves a static list of members. This type of collection
is only available for key members (e.g., customers).

To create a dynamic collection (Of These)

1. Before creating Of These:

e We recommend removing all filters from the current analysis window unless the filter will be used for a specific
purpose related to the dynamic collection.

e Select the initial date settings (see page 10). Depending on the settings, this date range may dynamically
update.

e Turn on or off equivalents as desired. The Of These stores the equivalent settings used when it was created.
2. Inthe Filters section of the context panel, Filters

click the Collections Plus €3 button. T @ -0 Collections
: Plus

3. Inthe Of These dialog, enter a collection
name. If you do not enter a name, the

collection will be temporary. e ]
4. Click Create In to select a global or private : :
Mame: Active Customers - Create In [Private] ==
folder.
S. TQ choose the I_(ey to test (e.g., customer), Filter Level: Key: Customer Change Filter Level ==
click Change Filter Level.
6. Inthe Exception Test box, set the test Bxception Test
criteria to determine which key members
pass (e.g., customers that bought at least
one unit). You can use a single test or set *) Single Multiple
up multiple criteria.
Data Type: Slngle test b ==
In addition to standard test settings,
timeframe options (see page 30) are Test Type:  value (T) -
available. These settings control which
range(s) to test: the current date range (T) Operator: | > = =
and/or previous date range (L).
value: 1
Single ®) Multiple
Multiple test criteria %) AND
Units ==
AND (Met Revenue >= $1) oR
Add
Edit
®) Use Selected Time Frames
] Delete
Use Both Time Frames
Use Either Time Frame
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To create a dynamic collection (Of These)

7. Under Passed In, select the part of the
date range to consider for the test. These Passed In:  All Periods (In Total) =
options affect the outcome when the date

range includes multiple units of time (e.g., Options >>
12 weeks). Typically, All Periods (In Total) | Display After Created
is recommended but additional options are [ _ _
available. | OK | Tip: In general, we recommend leaving
N All Periods (In Total) selected
8. To immediately filter by the collection, to consider the entire date range when
check the Display After Created box. determining which members pass.

9. If you wish, you can click the Options -
button to select from the following Advanced options

advanced options (see page 31).

10. When you are done defining the collection,
click OK.

Timeframe options

In addition to standard test settings, you can choose the date range(s) to consider when determining which
members pass: This, Last, both, or either. The method for selecting these options is different for a single exception
test than multiple exception criteria.

In a single test, you can choose any of the following from the Test Type menu (see step 6 above) in addition to the
difference and percent change options:

e Value (T) - Any members that meet test criteria during the current date range (This) will pass the test.

e Value (L) - Any members that meet test criteria during the previous date range (Last) will pass the test.
e Value (Both Time Frames) - Members that meet test criteria during both This and Last will pass the test.
e Value (Either Time Frame) - Members that meet test criteria during either This or Last will pass the test.

For multiple test criteria, you can click the buttons under the test criteria (see step 6 above) to choose the timefame:

e Use Selected Time Frames - This option uses whatever timeframe is selected for each individual test setting
(e.g. units for This and margin for Last).

e Use Both Time Frames - Key members that meet all test criteria during both This and Last will pass the test.
This option is not available if any individual test setting uses values for Last.

e Use Either Time Frame - Key members that meet all test criteria during either This or Last will pass the test.
This option is not available if any individual test setting uses values for Last.
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Advanced options

Click the Options button to access the following settings.

Options
Context: By: Comparry | Change Contexd |
Limit To: | Mo Additional Filter _ 1
Save As: | Criteria Lo Tip: These options are
Date Options recommended for most
T _ dynamic collections. See
(®) Cynamic Date » —F=eecEren]
Mgt R - ot oo below for more
() Most Recent stee information.
(") Most Recent Complete Adusted | 4
() Fixed Date ME 12/2010 vs. YAG
Option Explanation
Context Shows your currently selected filters as well as the By. SIM will limit the collection to the key

members that belong to or have data for the filters shown here (regardless of the context
settings used when the collection is turned on). To change any of the filters, click the Change
Context button. This button also allows you to change the date range, modifiers, and more.

Limit To Allows you to use limit results based on the focus or currently checked members.

Save As Leave Criteria selected in order to save the test settings as a dynamic collection so that it
updates automatically. Otherwise, the collection will be a static list of key members (i.e.
classic).

Date Typically, you would leave Dynamic Date selected so that the date range updates

Options automatically based on the date range of the currently-selected view. However, additional date

options are available.
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Tools menu

The tools menu includes various options to customize the analysis window.

To open the tools menu

In tables:

Place your cursor over the upper-left box.

Click the = icon that appears.

In graphs:

Place your cursor over the graph.

Click the = button in the upper-left corner.

_|* Units Sold
-t.%" Insert |
SouthEast Area 5
"\IriEW [
SouthWest Area _ 1
Dresign b
East Area options i 5
+
Northiest Area Member Options k 2
Mear West Area 9
5
MorthEast Area thel 5

—I,\x, Insert

Mix Data Type

Wiew

Options

Member Options

Swap

TRUMANSBURG n

The available options depend on the analysis mode and view type. The following list includes the more common
options.
Option Explanation
Insert Insert a data field (see page 17).
View Select a view type (table or graph).

Design (tables only)

- Borders

Add and remove borders in tables.
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Option

Explanation

- Auto size columns

Return columns to their default width.

- Highlight Settings

Turn on/off and configure highlight settings.

Options

- Tree Options

Expand or collapse dimension members.

- Sort

Select the primary or secondary sort (see page 35).

- Pointer Tools

Check or uncheck members; select the base for the Index pointer.

- Display Settings

In tables:

e Youcan Remove key and dim counts to prevent possible memory errors in large
datasets. You can turn this option on in Comparative Dimension Members and
other analyses, but counts will not be removed until you turn on a key list.

e Multi Comparative only: You can turn on actual or abbreviated dates instead of the
default column headers to show the exact dates in the column's date range.

In graphs, display settings may include 2-D/3-D, dynamic scaling, show or hide totals,
show flat view data, and more.

- Item Description
Format

Allows you to set options for displaying dimension member codes.

Member Options

- Export

Export selected members to a text file.

- Import

Import a text file to create or append a collection.

- Save as Collection

Group selected members into a collection.

Swap

Swap columns and rows in a table or switch between vertical and horizontal bars in a
graph.
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Switch between view types

Multiple types of views, including tables and graphs, are available to present the data in each analysis.

To toggle between view types (e.g., table/graph)
1. Select the analysis window you want to change by clicking on it.

2. Click the button of the desired view type in the View section of the main tab, or click the numbers/graph drop-
down button at the top of the analysis window.

y ) P ol i

Tlp ClICK the bUtton tO bmp-4 : Table % Change Bar Actual Value Ladder
toggle between 2 Chart Bar Chart
table/graph.

£ Comp ~ ME 1/2011 vs. YAG

hart}

View

T Ny - & - Padage
) et Revenue ] Units Sold Il,
ol %changeBarchat - T —t = T — =
tast | %chg | This v| tast | pif [ schg | 7

4l Actual value Bar chart = ! !
n, .o 3427822 -40.94 40,926 65,562 -24,636 ¥ -37.58 $1
i} m® |adder Chart
- B 314, 541 -477 33838 36467 2628  -721 §2
6Pk Cn $221,860 $294,331 -24.62 27,107 34,838 -7,731 ¥ -22.19  $1
16PNR8 $124,048 $339,972 -63.51 27,053 @ 77,436 -50383 ¥ -65.06 $
100z Pa $107,134 $160,241 -33.14 @ 17,848 25,421 -7,573 ¥ -29.79 $

Tip: If the currently-selected bookmark includes a custom report, it can be found in the view types area along with standard
tables and graphs. Custom reports may have additional capabilities and limitations. See the custom report documentation for
more information.
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Sort

To sort
1. Click on the analysis window to select it. Other Settings
2. Under Other Settings in the context panel, click Modifiers [None]

Primary Sort or Secondary Sort. .
Primary Sort
3. Under Sort Selection, select whether you want

: Met R % Ch LkDsC
to change the primary sort or secondary sort. et Revenue:3 ChofTvs L

The secondary sort is used to rank members that Secondary Sort
fall into the same place based on the primary None
sort.

4. Under Sort Order, choose how to sort and then
select from the corresponding menu if applicable.
For a data field, % change, or difference, select
the specific field and timeframes from the Data
Type menus.

5. Under Order, choose to sort in Ascending or
Descending order (not used for "As Reordered").

Sort Selection
® Primary { Units Sold:% Cho(T vs L):DSC )

Secondary { None:ASC )

Sort Order
As Reordered Order
Name Ascending
Number/Code #) Descending
Data
# % Change Data Type:
Difference Units Sold > =:
Time:
This =
V5:
Last -

Cancel Help
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Option Explanation

As Reordered You can put dimension members in a custom order. To use this option:
1. Inthe Sort Order dialog, click the As Reordered radio button.

2. From the drop-down menu by the Reorder button, leave 1st By selected to
reorder the primary groupings, or select a different level of groupings to reorder.

Click Reorder.
In the Reorder dialog, do a combination of the following to place the dimension
members in the desired order:

- Choose from the drop-down menu to sort members alphabetically or as they are
sorted in the current analysis.

- Drag and drop members to the desired location in the window.
Alphabetically -

SND 180z MDG 160z Pa 16RnFrst
160z Ref  16Teal?

ce  16JC/24 160zFWPa  1G Syrup
W 160z MR 15pr%g 1Ltr-15

Tip: You can search the list using the controls at the bottom of the dialog.

Tips for sorting:

You can sort by a data field even if it isn't currently shown in the analysis window.

You can click a heading to sort; click again to reverse the 4 Units ﬁold -

sort order. agt
60,324
65,067

The window uses the selected sort method until you perform a new sort or turn on a key list. Key lists retain their own sort
order.
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Highlighting

You can turn on highlighting to spot areas of concern or importance. Highlight settings can be customized and

reused.
i Units i Met Revenue -
This T Last | Diff | %cChg This | Llast | Diff | %Chg
Office-Lasoski @ 11636 8804 2832 4 3217 £111,119 §74527 $36,591 - 4910
da Matta, Cristian © 10346 9,872 474 4.80 £73,817 §77,729  ($3912) -5.03
Fittipaldi, Christia 9934 6811 3123 4 45.85 §£72,225 $55,037  $17187 ¢ 31.23
Blundell, Mark 9,087 9842 -755 -1.67 $66,382 $£78,324 ($11,942) - -15.25
Tagliani, Alexander 7882 9610 -1728 - -17.98 £59,585 $74636 ($15051) - -20.17
Office-Ferkel 7575 9627 -2052 - -21.32 £67,080 $£84.437 ($17,358) - -20.56 -
Totals 227,265 252,847 -25582 - -1012 $1,990422 $2,251,558 ($261,136) - -11.60
To turn on highlighting
1. Open a view that supports highlighting. These VoY T
include tables, flat views, % change bar graphs, . & . |.|J.|.|.
some Crosstab graphs, Scattergram graphs, Hiahii W% 1 Comparati
. ighlight Keys . o
Bubble graphs, Geo maps, and Line Item o B e KX
graphs. ']
. o “atup Highlighted Data
Click the arrow under the highlight button.
L +  Monthly Regional Performance
3. You can select from a limited number of recently-
used highlight settings in the menu, or select Volume and Stops per Customer -1 Month
Setup nghllghted Data to access the dlalog Monthly Sales Rep Performance Metrics

where you can access all highlight settings.
Significant Change

3. If you open the dialog, select the desired
highlight settings and click OK, or click New to
add highlight settings.

Manage Highlight Settings

Highlights

Search
W NEL IVITUIN

wr wr

ﬂ Units and Revenue

ﬂ Default

ﬂ Change in Sales

0K Cancel
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Tips:
. o . ) . ™

You can click the Highlight button in the setup section of the main tab to
quickly turn on or off the most-recently-selected highlight settings. Highlight
You can apply new highlight settings to an individual column or row. ~1d =
1. Place your cursor over the column or row and click the = icon that Insert o - E’?

appears. Delete (Units Sold)
2. Inthe menu, select Highlight Settings. Hide
3. Inthe Highlight Setting Info dialog, define the highlighting criteria for Lock

the column or row.

« (Graph

SIM temporarily stores the new or updated highlight settings in an "Undefined"
highlight setting. You can save these highlight settings to reuse them in future Sort Primary b
sessions by opening the tools menu and selecting Design, Highlight

Settings, Save Highlights. LB g

) Create Of These
Highlight Settings

Save Setup...

Preference settings allows you to change the shade of highlighting and the number of highlight settings listed in the drop-down
menu.
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Save and Share

Bookmarks

You can create a bookmark to save and share a view of the data.

To add a bookmark

1. Setup one or more analysis windows to use the By, date
range, data fields, filters, and any other parameters of the
bookmark you want to create.

2. On the main tab of the ribbon control, click Save Bookmark
or click the bookmark drop-down button and select Add
Bookmark.

Tip: Both options open the same dialog when you create a new
bookmark; if you are saving changes to an existing bookmark, the
Save option loads the existing bookmark name and other options.

3. Inthe dialog, type a bookmark name and select from the
following bookmark options.

AL

Save

Bookmark

Freset

x
Add Bookmark

| lgnore Focus

Date Options

® Most Recent Complete
Fixed Date
Use cument date
Start Date:
¥TD -
Save as prefemed options
lUse as startup Bookmark/Supemark

Use as default window Bookmark

Bookmark Name oK
| z HEEE

Cancel

Help

Create in >

o
g 3 L

o

A-dd Eookmark

Save Bookmark

MManage
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Option Explanation

Ignore Focus This option resets the focus to the first available member when viewed.

Tip: When comparing members for an automatically updated date range (i.e., most
recent or most recent complete), we recommend leaving this option checked to
automatically go to the beginning of the list. In time-series views or other views that filter
out data based on the focus member, we recommend leaving this option off in order to
retain the filter.

Date Options Choose how to update the date range of the bookmark.

- Most Recent Automatically updates the date range to go to the most recent day(s), month(s), or
period(s) in the selected data cube. This option can show incomplete months and
periods. This option is not available for weeks (instead use Most Recent
Complete).

- Most Recent Complete Automatically updates the date range to go to the most recent complete week(s),
month(s), or period(s) in the selected data cube. SIM uses a set of rules to
determine what is considered to be complete. Most Recent Complete is not
available for daily time resolution (instead use Most Recent).

- Fixed Date Uses the date range selected during bookmark creation regardless of when the
bookmark is opened.

- Use current date This option is useful for budgets, non-transactional data, or other types of data
cubes that may extend into the future. With this option on, SIM will use the current
date of your system, rather than a future date in the data cube, to determine the
date range when viewing the data.

- Start Date For use with the Most Recent and Most Recent Complete options, this setting lets
you control whether SIM will adjust the start date to use the same number of days,
weeks, months, or periods as the original analysis, or adjust the number of dates
to maintain a fixed start date. Select one of the following options from the Start
Date drop-down menu:

e Adjusted - will change the start date so that the results include the same
number of days, weeks, months, or periods as the original analysis. The
entire date range moves as time goes on.

e YTD - Assigns the first day of the current year as the start date, regardless of
the current date. With this option, the numbers of days, weeks, months, or
periods change to include the first of the year through the most recent (or
most recent complete) date. The date range grows as time goes on.

e Fixed - Sets the start date of the original analysis as a fixed start date,
regardless of the current date. With this option, the numbers of days, weeks,
months, or periods change depending on when users view the data. The date
range grows as time goes on.

- Save as preferred Save the currently selected Date Options as the default.

options

Use as startup Use the bookmark as the initial view when you first start up or reset windows.
Bookmark/Supermark
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Option Explanation

Use as default window Save as home view (new windows or when you click the Home button ).

Bookmark
Store multiple views as a Save all currently-open analysis windows, including the relative window sizes and
Supermark whether or not their context bars are hidden, as a supermark.

To add a bookmark (continued)

4. Click Create in; then select the folder where you want to Create in:

save the bookmark. If you have rights to create global user | Bookmarks

data, you can make a bookmark available to other users by 7 [}l sandbox

saving it in a global category or one of its subfolders. [ PBpivate =00 |
5. Click OK.
Tips:

All components (setups, collections, etc.) of global bookmarks must be global. If you are saving a global bookmark that includes
private components (setups, collections, etc.), then you are prompted to make the private components global. In this case, SIM
retains a private copy of the bookmark component(s), but uses the global component(s) in the bookmark.

If Knowledge Manager is configured, you can
save a description and additional resources Bookmark Info 3 x
for the bookmark.

6 Packs - MTD vs YAG 70 -

Compare sales of 6 pack cans by channel for
the month-to-date vs. the same month last
year. Where were sales up or down vs. last year?
Double-click to drill into any channel.

Last modified on Sep 24, 2018 at 09:11 AM by JCUMMINGS

Resources (1) 0o
D & pack sales goals Edit Delete

Comments (1) (98 Rul
'-;l JCUMMINGS says:

Significant increase in 6-pack sales to regional chains in
December 2017, Was it related to promotions?

Sep 24, 2018 at 09:14 AM Edit Delate
You can change the date options for a = [ Global
bookmark at any time, by selecting it in the ™ Home @
bookmark management dialog and clicking | Training

the @ button.

To edit any other aspect of a bookmark (By, data fields, etc.), open the bookmark, make the desired changes and then save the
bookmark.
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Export data

You may be able to export analysis data to a file that can be used in another application, such as Excel. If you want
to export this information on a regular basis, you might want to create a macro (see page 62).

To export data

1. Click on the analysis you want to export in order to make it .
active.
On the File menu, select Save As. | Open Dataset.., |
In the Save As dialog, from the Save as type drop-down -
menu, select a file type. — E
[ | Open

4. Select a location and name for the file you want to export. —

Click Save. B q
Save F
B Save ﬁﬁ

If you are exporting an encrypted Excel file, the Enter Password dialog will appear. Type and re-type the password
required to open the file. This password must meet security requirements.

Output preference settings control aspects of the file, such as what is included in the header and various
Excel/CSV options.
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Email data

You can email data from an analysis in order to share it with others. The analysis or list becomes an email
attachment in the selected format. This function only works with MAPI-capable email software that is properly
configured prior to use. If you want to email this information on a regular basis, you might want to create a macro
(see page 62). You can also export a file (see page 42) and manually attach it to an email message if you prefer.

To email data

1. Click on the analysis you want to send in order |
to make it active. '
On the File menu, select Send Mail. Open Dataset.., .

i

3. Onthe submenu, select a format. (Your
administrator may limit these options.)

e Salient UXT - can be opened in SIM.

™~ send Mail , Salient LXT
e HTML File (for table format only) » " al% HTML File
e Excel File (for table format only) - can be = _ Excel File
opened in Microsoft Excel® Version 1997 or Copy To Clipboard... _
higher. | 77 . Excel 2010 File
: Excel 2010 Encrypted Fil
e Excel 2010 File (for table format only) - can be i o I “ nerypted Hle

opened in Microsoft Excel Version 2007 or
higher. This format is affected by SIM output
preferences and allows more rows and
columns than previous versions.

e Excel 2010 File (for table format only) - This is
an Excel 2010 file that requires a password to
open it.

4. Depending on the format, you may be prompted to select additional options. For a Salient UXT file, select
options to use when the UXT file is opened; these are the same as bookmark options (see page 40). For an
encrypted Excel file, enter the password required to open the file; this password must meet security
requirements.

5. If the system is configured for regular SMTP email, the default mail program should open automatically with
the data as an attachment. You can then enter the To address, subject, message, etc., and send the email.

If the system is configured for secure SMTP email, the Send Secure Email dialog will open. Enter settings to
define the outgoing mail server, user name and password for an authorized SMTP account (if not already
populated), From address, To address, subject, and message body. Then, click OK to send the email.
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Analysis types

You can choose from various modes of analysis depending on what you want to find out about the data and how
you want to display it. Most analyses include multiple view types (see page 34), including tables and graphs, for

presenting the data.

Analysis type Examples

|_|J_|_|_ ol Units Sold Fl Met Revenue
Comparative This | % Chg This | % Chg

Comparison of members for SouthEast Area 69,324 712 §622,179 5.16

one or two date ranges,; any SouthWest Area 65,067 6,87  $553,931 3.97

number of data fields. By East Area 58,896 693  5464,027 2.26

default, the analysis NorthWest Area 56410 1116  $501,003 7.32

aggregates data at the top-

level dimension (lSt By)' Mear West Area 20,919 -1.08 5216440 5.84

however, you can expand the ) —

. . = =
data to see combinations of SouthEast ‘:‘“H p— 256 &
multiple dimensions (see page SouthWest Area — = 240
51) East Area ] 217 =

’ e " w
MorthWest Area ] 20.8 réa
Mear VWest Area | - 77 =

0 5 10
% Chg
B unitz Scid [ net Revenue
i Units
SalesRep This % % Chg

MNorthWest Area Tracy, Paul 20,405 -2.16
East Area Vasser, Jimmy 17,023 10.42
SouthWest Area  Fernandez, Adrian 16,484 4,56
SouthEast Area  Brack, Kenny 15,226 11.62

.fthWEST Aréa

~\'\\
thWestArea

™

East Area

lAthEaSI Area

S

Our Neon

OurSFCFCola

"i\lb

\9
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Analysis type

Examples

il . . .
Comparative Time Series

Trend over time for two date
ranges; any number of data

30,000

[*4]
fields g 20,000
=
& This «+ Last
- Units Sold | Our Cola | Our Neon| Our DietCola Our SF CF Cola
B crosstab SouthEast Area 323,037 126,386 107,892 28,069
Comparison grid or graph that SouthWest Area 302,566 935,513 101,382 30,813
groups data two different ways East Area 272,784 120,565 87,853 28323
at once; one or two data fields NorthWest Area 263,224 117,116 80,532 28 479
Mear West Area 5,345 27101 32,526 5,822
II I 1 Week (Sun) ’ Month to Date 6 Months Year to Date
Multi Comparative _ Units . Units Units . Units
; 5 st | s | Las This | st | This | =
Comparlson of members for Thi \"1 Last Thi Last hi | Last Th Last
any number of date ranges: B All Others 5096 3825 19564 21664 150504 165353 327,249 330,204
any number of data fields @ Group 1 446 446 1757 1885 14297 13482 28520 24,452
Group 2 117 139 459 543 4928 4618 9857 8712
Group 3 12 15 58 44 374 557 789 1,286
Group 4 0 0 888 162 5066 13% 7251 2764
- ..
iJ s ¢
EG

- k]
ol oL

& 1 week (Sun) - Units
B 5 Months - Units

-
oo

& mMonth to Date - Units
BB vear to Date - Units
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Analysis type

Examples

hl Multi Comp-2

Comparison of members for 2,
month-to-date (or period to ;
date) and year-to-date versus
year ago (YAG); single data
field
m m m m m ™
@ @ @ u @ @
=L =L =L =T =T =L
i g & - - i
s z 494 4 4 =
= = =3 ™
CH & = 2
B vonth & YTD
JJ_L Multi Comp-4 25
Comparison of members for
one week, four weeks, thirteen
weeks, and year-to-date versus ] . ~m
YAG; single data field l
=
o .25
£
L] L] L] L]
o o o o
L L < L
i i % %
E 2
= A A
B veartoDate B 13weeks [ aweeks WD 1veek
.f'- 22,000 175,000
Trend
=
Trend over time for multiple = B
data fields th 18,000 125,000 ©
= =
5 2
14,000 =
75,000
») R = I Ry
U S R S S
an' NI - T N
~ ST
& [=<) Units Sold -+ Margin | &) 4 Met Revenue (&)
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Analysis type Examples

‘ . Share Trend

Comparison trend for multiple
members; either actual values

Units Sold

or percent of the total for single 0
data field = = = = = = = = = = = =
S S R R 88388388 § =8
NEEEEREEEEN?
B southEast Area SouthWest Area East Area
MorthWest Area Mear We=st Area MorthEast Area
100.0
=
[=]
2 e R
=
=
, | |
0.0

= = = = = = = = = = = -—

R EEEEEEREEE:

A A F A @ F & & 8 & & -

B southEast Area South¥West Area East Area
MorthWest Area Mear West Area MorthEast Area

— |Totals v~ | Passed | % Passed | Failed | % Failed
mmE Exception All Others 5498 901 164 4597 83.6
Pass and fail of key members College Full Service 173 71 4.0 102 59.0
for an exception test (e.g., DJ Inc. 94 23 24,5 71 75.5
customers with units >=1) Overring Inc. 7 15 405 22 59,5
Lakeside Garage 36 22 61.1 14 38.9
D & C Group 33 19 57.6 14 42,4

.-*"'_
¥ Exception Time Series

o 250
£
Pass and fail of key members =]
. . (45 ]
for an exception test over time =
0
g & & & &H & & o o o o o
) [ = [ L) o [ -— -— -— -— -—
R
E - S S S =—d = A& F B

B Fazzed D Failed @ Cumulative
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Analysis type Examples
[
——
ull Range 3
i
Distribution of values of a é;
transactional data field across = I I
ranges of another data field 000 ——M —_— - I
(e.g., volume over price o > © > &
ranges) G- % % - G B
= 2 2 2 -2 @
5 ) oo el o A5
o @ @ o ) @
@
Avg Met Price per Unit
B Johnscn, Louise Visclosky, George [ | Markey, Ciro
Davis, John English, John
Oq 2
o Scattergram 30,000
Plot of key members (e.g., 8
. 20,000
customers) for two data fields -
. o
to show trends and outliers 5
o 10,000 o
=
=
0
- 10,000
= = = = =
& = & = &
(] g il =1 (o]
Avg Net Price per Unit
. -
Package // Bubble: Margin
*@ Bubble ge 9
40,000
Plot of dimension members for -
two or three data fields 7
@ 20,000 ) .
5 O o
o0 O
" o
10.00 12.50 15.00
Avg Met Price per Linit
@ 160zND @ 16PNREB (O 100z Pa () 3GBibNat
Q 161soPa @ 12PkCoND @ 9.54X6 () 16Teal2
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Analysis type Examples
Ill | This | Last | Diff | %Chg |
P&L Format Units Sold 220,459 204,532 15927 7.79
A scorecard showing any % Discount 10.5 8.2 2.3 2813
number of data fields for two Customer Support 50 50 50 0.00
date ranges and, optionally, Margin 51,635,957 51,201,742 5434,215 36.13
budgeted goals % Margin 61.2 50.9 103 2026
Met Revenue 52,672,468 52,360,909 5311,559 13.20
CI0G5 % Met Sales 38.8 49,1 03 210
.Il [Both Time Frames] Units Sold APM
Comp Average Per [Limit to Context] This Last Possible
Member MorthWest Area 1,294.49 1,281.23 43
Compares the average values East Area 123674 1,114.87 46
per key member (e.g., per SouthEast Area 1,079.65 1,003.96 48
customer) across a group of SouthWest Area 1,164.95 1,089.36 a2
key members that are selected
using an exception test and
other options.
% _ 5
Average Per Member 2 =0 10000 =
Time o =]
g =3
Average per key member over ] 0 0.00 =
time based on an exception : =
[=7] [=F I =71 g h G & o o O O =1
test S &S5 32 =355 =5 o
(< T B T T T <
b e~ od @ O :.: g s I I T
B =< actual [ (==) Failed & APM(@)
. Geo
Map showing data values © ®@ Legend
3n?/or chahge smcte ané)trt]er 00 Marker
f_alj range; one or two data @ Units Sold [This]
lelds Steuben ®® ® lessthan 628 17
G)@ @ 628to1,254 9
(*) 1,255t0 1,881 11
o o (& (*) 1,882t02,500 3
0 © (e) 2510t03,136 7
2 (¢) 3137 andup 2
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Analysis type Examples
| | Date Units Met
Line Item Product Name S5o0ld| Margin |Revenue
. . 01047  5/28/2010 16JC12 Apple 1 5 59
Individual transaction records,
including date, invoice number, 01047  5/28/2010 200Z MR Cur Cola g 5115 5143
and multiple data fields 01180  5/28/2010 200Z NR Our Cola 7 590 111
01431 5/28/2010 200Z NR Cur Cola 5 S84 530
10601  5/28/2010 200Z NR Cur Cola 5 564 530
11471 5/28/2010 200Z NR Our Cola 7 590 5111
01047  5/28/2010 200Z MR Our Neon a 5101 §127
From Date | To Date Ascet Type Customer
£l Time in Place 03117 3/5/2010 3/15/2010 PREMIX PICNICCH COVERED E
Non-transactional records, 01180 312010 Open CAM VENDOR BROWMS L
including start and end dates 07727 11/13/2009 Open 2 DOORCOOLER  MULLERS L
and data fields 08931 5/12/2008 612/2011 CAN VENDOR POST CREE
01047 8/4/2009 Open 3 DOOR COOLER  BROWN'SI
01645 7/29/2008 10/20/2009 MICROWAVE AMERICA W
f‘ \/ Units Scld Margin
‘ Mix
Percent of the total for multiple ‘. 4’
members for one or two date . — |
ranges; any number of data — : [
fields =
B 15PNRE 16oznND I 100z Pa 3G BibNat
12pkcniD @ 12PkcnPa [ 161scPa I Al Others
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Auto-expansion in flat view

In a "flat" view, dimensions are expanded into columns to provide a granular, cross-key view. Each unique
combination of dimension members (i.e., attributes) has its own independent row. You can interact with rows by
drilling, sorting, and more, to investigate performance.

1st By 2nd By, 3rd By, etc.
.. Units

' | AssignedRoute Brand | Package | This | Last | Diff +« % Chg
East Area Sayre,Waverly Our Cola 12Pk Cn 496 966  -470 -48.65
SouthWest Area 5.Newburg-BigFlats Ginger Ale 2Ltr-8 107 517 -410 -79.30
SouthEast Area  Serv Rite Freeville Our Meon Cans 792 1,188 -396 -3333
SouthEast Area S.Newburg-lthaca Our Meon Cans 1 390 -389 -99.74
Mear West Area Vending Spring Water 200z ND1 54 386 -332 -86.01

To expand dimensions in flat view

1. Open one of the following analysis types:Comparative Dimension Members; Multi Comparative; Multi
Comparative-2; Multi Comparative-4

2. Group the data by your preferred dimensions in

the order you want the columns to appear. Group BV"'
= Change By

3. Inthe context panel or Change By dialog, click &= fegion
the 3= icon beside the dimensions to auto- = Besianed Downlevel Order
expand (i.e., show next dimension as separate = e
column). The icon is blue %= when auto-expand 35 Brand o
is on. —d ISzl Region
= Pack - .
i | w2 AssignedRoute
— !
ww= Sale 1;33 Brand
=4 Package
:
’:_T;}S SalesRep
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To expand dimensions in flat view

4. Choose Flat View either in the View section of == [
the main tab or the numbers/graph drop-down HH FHH .]I
button at the top of the analysis window. Table Flat View % Change Bar |
Chart
Wionas

Fi comp ~ ME vs. YAG

R N ® -
v B Table
B Flat View
Al o Change Bar Chart : L
s : ; ast
[ :l! Actual Value Bar Chart 73 55474
% Ladder Chart
[ 79 39932
b Sankey Chart
[ 4 64 52,127
=  Sunburst
O — A ENM2A
Tips:
Flat view is only available when auto-expand is turned on Group By
for the top-level dimension (1st By). £ Prgion ,
%= Package »

If you skip a level for auto-expansion, the view will stop expanding dimensions at that level, but will resume auto-expansion if
you drill down or change the By to an expanded dimension.

| |

By default, the flat view locks all dimension columns to - Insart (.
the left. If the view has many dimension columns, you Region Ite
may want to unlock columns to allow full scrolling across SouthWest Area Lock bz
the window. w0
SouthWest Area Unlock i

South\West Area Sort Primary p it

SouthWest A ic

OUEIest Ared Sort Secondary » r?

SouthEast Area

Flat view data is also available in some types of graphs,

rie
including: SouthWest Area
12Pk Cn

e  Comparative/Multi Comparative bar graphs - shows o
data for combinations of dimension members. SouthEast Area
12Pk Cn

SouthWest Area
ZLir-8

SIM Training Guide — 52



Advanced Topics

Tips:

e Sankey & Sunburst - are Comparative Dimension
Members graph types that use flat view data to

RAWESTATEA

represent the data hierarchy across multiple \\\ ourc
dimensions. l)thesr. Arta -
—
East Area T =l

Our Neon

"‘hf‘m A urSFeRCola

Select the data in graphs

In general, you can select the data fields in graphs using the following methods

Number of allowed data fields General instructions for selecting data fields

Unlimited data fields: Insert data fields or select a setup with the desired data fields in the

. Data Fields area of the context panel.
Comparative percent change,

Comparative Time Series Data Fields -

percent change, Multi - @ m
Comparative percent change, -

Mix let Revenue E+ ]

’

Margin .

b Delete (Margin)

Hide

These graphs may be limited by the graph setting for each data field;if
you do not see a data field, you may need to turn on the graph setting
using the graph pointer.

h -
Units 5 _
This "T| L Units Sold

1,336 682 654

Depending on your preferences, the data fields shown in percent
change graphs may also be limited by presence or absence of percent
change or difference columns.
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Number of allowed data fields

General instructions for selecting data fields

Limited to four or fewer axes
(i.e., data families):

Comparative actual value,
Comparative Time Series actual
value & ladder, Multi
Comparative actual value,
Normal Trend

These graphs show up to four data families (volume, unit currency,
total currency, percent, etc.) and/or individual data fields—two along
the left axis and two along the right axis. The graph will automatically
include data fields within the first four families of data in the setup;
however, you can configure each axis by clicking the axis label and
selecting a data family or opening the dialog.

=)
[+
5
= Data Type Setup
o
2 Axislietup P v~ OneFane
—
Two Panes
Insert
Show Dial
Mone selected ow Dialog
v Total Currency
Frequency | & .

Limited to one or two data fields
at a time:

Crosstab, Share Trend,
Scattergram, Geo, Range,
Exception, APM, Multi
Comparative-2 and -4, Bubble

Select the data field(s) or test under Data Fields/Setup in the context
panel.

Data Fields
[ 1]

Units Sold 1]

For a Crosstab graph, you can choose the first or second data field by
toggling the Graph Second Data type option.

=|>, Data Type Selection 4
Second Data Type Selection 4

|+ Graph Second Data Type

Multiple data fields in tables, but
limited to one or two data fields
in graphs:

P&L, Line Iltem, Sankey,
Sunburst

Add the data fields to the analysis. Click the axis label or heading to
change the data field in the graph.

-
Z 3 vorume P |t
=
. Revenue 4
S B
. Cost b ——
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Key lists

A key list is a table showing individual members of a key (e.g., customers). A key list is created when you "Group
By" the key.

Key members (e.g., customers or products)

E Total Customern 347

Descriptions, dimensions, and data fields Uri=Sold e |4t Revenue A

CustMame CustCity This 57| Last Diff % Chg This Last Diff % Chg I

70466 ¢ NEWBURG DIST #715 CORTLAND 10071 16006 3065 1813 §142871 §132568 §10253 773 o
11901| VILLAGE NORTH CG/#15 CORNING 19502 17,202 2390 1389 S143281 S130113 S13168 1012

11908 VILLAGE NORTH #17 ITHACA 16624 14341 2343 1634 S131467 S115292 S16175 1403
70481 ¢ NEWBURG DIST #15555  ELMIRA 16244 13213 3031 2294 S115009 S105948  S9061 855
70469|  NEWBURG DIST # 935 BATH 12964 10,686 2278 2132 S94271  §86422  §7849 0.8
70463| S NEWBURG DIST #2458F  ELMIRA 12851 12018 833 693 S91572 S91125 44T 049
11904| VILLAGE NORTH # 07 ELMIRA 12618 11,621 997 858 §93781 90412  §3368 373
11902 VILLAGE NORTH #71 HORNELL 10883 8954 1929 2154 §78667  $65647 §13020 1983
70205, OBECKINC #4801 ELMIRA 9713 11422 -1709 1496 $74306  S84084 (59778) 1163
70208| OBECKINC #5901 CORTLAND 9227 10421 -1194  -1146 §7295  §79,000 (6143)  -7.77

111 CORNING 9222 9888 666  -674 S7L191 §73308 (S2116) 289 .
oo 252042 247952 4990 201 $1921998 $1909463 $12535 0.6

To list key members

1. Click on the analysis window and then

! X Group By
click the top level under Group By in the
context panel. Channel =
) Region Custgmer F |=— List Regional Chains

2. Select the key, and then select a List g c% —

option. Focus Produ b i=— List all Customer

— _ : [ 3
The first list option filters the data based on Regional Driver Age
the selected focus. (e.g., only customers in ActualsalesRep J Chain
the regional chains channel). Asset ,

Chain Type

The second option (List all or List for all) - .-
turns off the focus and lists all members.

Tips:
If you don't see the key listed in the Group By menu or dialog, you may need to change the data cube.

You can insert data (see page 17), change the setup, and more to change the columns included in the key list.

To close the key list, click the E Turn-Off icon at the top of the key list or under Group By in the context panel.
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MultiView

MultiView lets you control multiple analyses within one window with a single set of context settings. When you
change the context (By, focus, filters, etc.), SIM updates all the panes in the window accordingly.

Context R * MultiView ~ ME 1/2011 vs. YAG [Comp]
Cube == R N - (@ - Channel
Sales ¥
Total Channel: 33
Group By . e
13 Units Sald i .
Channg! b This | tast | oiff | %chg Regional Chains - 233
Sales Custome& b =— List Regional Chains = -
Focus Eroduct L EE LstallCustomey 39267 @67832 28565 $ 211§ Conv With Gas . 137 =
= Driver b ®23061 @27020 -3959 ¥ -1465 § g
egion I ) Z
pErET D g ®17850 @®20742 2883 ¥ 1390 § Other Groceries . 105
£ Chain =
Date Rz Asset » Sers ®11629 @16975 -5349 ¥  -3151 . -
1/2011 Chain Type Mass Merchandisers [X]
CustBrandPack » ors ®10394 ®13914 -3520 ¥  -2530 e
vs. YAG Channel -60  -40 20 0 20 40 60
Location 3 ® 5146 @®10800 -2654 §  -2457
Filters Channel Group % Chg
Date ’ Channel s . ® 7419 @ 8778 1359 # 1548
Y ® MetPrice » Fnnelsegmen Y B Units Soid @ Margin [ Net Revenue
City - . . . .
Data F 3 E E :
Stops Company 168646 247,354 -T8708 31.82 $1,08:
~ (1 »
ﬂ‘ e Customer Product Customer Name ) Coctomer
i r
Units 5o Program ID T o
i 3,000
o DistributionType
Met Revenue enicty L T
: =
Other Settings Gender g
Modifiers Income 150,000 2 2,000 70228
MTD/YTD Calculation lecchon [ = OBECKINC # 4211
Calendar D = ﬂ Avg Net Price per Unit: $7.03
s Region 2 Units Sold: 967
i =]
Primary Sort e -
Units Sold: ThisD5C X 1,000
Route Supervisar
e Sales Manager '“ d q d SR
~
[ sales Rep P _-WS\\ -\}\\& :\,‘S\L\ P __nf\\\ f\\N
) RS R N o -
Seasonal Status & S L o
4.00 6.00 8.00 10.00 12.00
State Avq Net Price pes i
nits Sold 4@ Margin (>=) 4 Net Revenue (=) Aug Net Price per Unit
Zip Code

To turn on MultiView

1. Inthe Main tab of the ribbon,
expand the Analysis area and
click the MultiView on option at
the bottom.

If the window is not already split,
turning on MultiView splits the
window into four panes using the
default settings. You can also use
the window options (located
under Window on the main tab of
the ribbon control) to split the
window into your preferred
configuration, such as four-pane,
two-pane-horizontal, or two-pane
vertical.

Comp

il g

Comparative Comparative
Time Series
Trend
“A' it
Marmal Trend Share Trend
[Totall

MultiView On

Crosstab

it
Share Trend
[Percent]

Hu .
MAulti R |
Comparative
[ ]

Ta
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2. Customize the analysis type and view type of any individual pane using either of the following methods:

Option 1: Click on a pane and then make the desired changes using the ribbon control, analysis toolbar, and
other controls (see below).

Option 2: Set up MultiView panes from a dialog (click the Multi-view button on the Analyses tab to access).
This method also allows you to customize the time comparison and setup for each pane.

Analyses View Help
% Mormal Trend -_- Exception ;: Scattergram II| P L Format ? Geographic ﬂ! Mix E Multi-view
18 Series ﬁ Share Trend (Total} i Exception Time Series 22 Bubble IltAlrg Per Member/Dim |:| Line Ite O _ 2 A
1
! Share Trend (Percent) T.TT Range L‘;A\rg Per Member/Time ptll?“_ - L
Comparative Trend Exception Other Ml.l tIVIew SEt“p

dialog

MultiView ~ ME 12/2010 vs, [Scattergram]

Lyt b I Y S S VO S,
.y - e
Total Customer: 32
[ - Units S.cld i N.E’E i Party Operators =_ < 53
This | Last | Diff | %Chg | This |E| ANl Othr On Premise — = 03 _
+ 3rd Party Operators 14376 11657 2719 @ 2333 115_933'— Bars / Taverns =__ 0.5 :—‘;
+ Al Othr On Premise 754 718 - 308 8280 Beverage Centers = 28 5
Churche _ 00 &
+ Bars/ Taverns 12718 1413 135 955 18919 chu—: Option 1: 0a @
+ Beverage Centers 7115 6251 864 @ 1382 53722 Colleges Click on pane .
+ Churches 120 155  -35 @ -2258 502 Conv - NoGas et ST T R - 17
+ Clubs 1,001 1,008 83 823 13165 200
+ Colleges 4415 2116 2299 ®10865 4899 % Chg
:le 4662 4540 -218 -3.63 4?‘831 ~ B units Sold @ NetRevenue [ Margin
Totals 270005 252847 18058 714 2359773

MultiView date ranges

MultiView allows you to define two date ranges—one set (This/Last) for comparative panes and another range for
time-series panes. When you change the comparative date range, SIM updates all comparative panes; when you
change the time-series date range, SIM updates all time-series panes.

Tips:
You can split a window without turning on MultiView; however, the panes will be limited to a single analysis type.
Multi Comparative-2, Multi Comparative-4, and Multi Comparative analyses are not allowed as part of a MultiView window.

To turn MultiView off, in the Main tab of the ribbon, expand the Analysis area and click the MultiView off option at the bottom
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Advanced options for saving and sharing

Storyboards

View a storyboard

Storyboards allow you to follow a path of investigation through pre-configured views or "steps" that can each have
their own analysis type, view type, and other settings. When you view a storyboard, you can drill on whatever
item(s) interest you to go to the next step, which filters out all other data.

To view a storyboard

1. Inthe storyboards section of the bookmarks and

storyboards panel, click on the name of a Boo km a rkS a I'Id Sto ryb-:-a I'd 5
storyboard to open it. The selected window then
shows the starting point or "initial step" of the I{;' B el S
storyboard in storyboard viewer mode.
In storyboard viewer mode, the storyboard viewer Bookmarks and Storyboards
toolbar appears on the screen.
Search O
{ Channels - Month vs, YAG [Step 1 of 4]
In this mode, analysis types and some other controls _Et_c:rybaards
are disabled because the storyboard controls the __ Global
analysis type and other settings. EH Customer Support Storyboard
Private

- EH Channel Comparison to Single Cust...
[~ Channels - Month vs. YAG
[i=| Customers - Month vs. YAG byD..

Customer Trend

Customer Sales by Package

2. Move trllrough thedstelp))ls inl'thlf storyp(t)ard. Ind t i Units Sold i
general, you can double-click on an item or date . a
to drill down. Continue to move through the This | Last | feChg | T
storyboard until SIM notifies you that you have Mass Merchandisers 23893 18932 @ 26.20
reached its end. 3rd Party Operators 14376 11657 ® 23.33

Tip: At any time, you can duplicate the current window SumSioe Double-click f} AT
Industnal o ob3 -9.52

by clicking on the storyboard toolbar, and then L
follow your own path of investigation in the new Bt Bl &472 7027 @73
window.
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ik Units Sold 1,800 10,000
CustName This | Last | %Chg | Diff /

DISTRIBUTORS # 1405 292 1088 ® -7316 796 Double-click 7,500
DISTRIBUTORS # 1505 o) @ -59.14 sz P | =
DISTRIBUTORS # Double-click 7 TN I 12010 = 5000
DISTRIBUTORS # 7185 304 79 @ -59.68 450 600 Units Sold: 1,606
DISTRIBUTORS # 5885 383 768 @ -5013 -385 Margin: 7,023 2,500
DISTRIBUTORS # 8985 367 681 ® -4611 -314 5 ] | I I I I I

Create a storyboard

The first task in creating a storyboard is to set up its starting point or "initial step." You can then create the next
steps in the storyboard by drilling, customizing, and saving each step.

To create a storyboard

1. Set up the analysis window to show the starting w
view of the storyboard by selecting the Group By,

date range, analysis type, and any other I | R | . "
parameters as necessary. : v ®
| | | =N o K J] # -
2. On the main tab of the ribbon control, click the Save ———————
storyboard drop-down button and select Build Bookmark Build Storyboard
Storyboard. -

3. Inthe Create Storyboard dialog, type a
storyboard name and select from the following
options, which are the same as options available
for bookmarks (see page 39).

Create Storyboard

Storyboard M
T ]

| lgnore Focus Cancel
Date Options
» Most Recent Help

Most Recent Complete
Create in »
Foeed Date

sze cument date
Start Date:

YTD ~

Initial Step Name

4. Inthe Initial Step Name box, type a name for the starting point of the storyboard.

Click Create in; then select the folder where you want to save the storyboard. If you have rights to create
global user data, you can make a storyboard available to other users by saving it in a global category or one of
its subfolders.
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6. Click OK.

SIM saves the initial step and goes into storyboard builder mode so that you can create the next steps of the

storyboard.
In storyboard builder mode:

e The storyboard builder toolbar appears on the screen.

{ Channels - Month vs. YAG [Step 1 of 1]  Add Step

Save and Exit ] x

Toolbar buttons and other controls are enabled or disabled based on what you are currently allowed to do.

7. Drill down - If the next step should drill down, i Units Sold
you can double-click on the member or date. Thi Last % Ch Diff
Note that storyboard builder does not store - | o | e | :
the specific item(s) on which you have drilled * _ SouthEast Area 45246 66,844 @ -3231 -21,588
down; instead, SIM will allow the user to + SouthWest Area 40,085 56,164 @ -28.63 -16,079
select the item(s) when viewing the
storyboard. If the next step does not drill- + NorthiWest Areall WIS X %‘ 3114 13,382
down, proceed to Step 8. + East Area oo o4 @ -27.03 -13.683
+  Mear West Area 13,269 21428 @ -3808 -§159
+ MorthEast Area 305 112 @ 17232 1493
8. Configure - Customize the storyboard _ L
step by making the desired changes. D L= X
For example, you might change the I _ S
analysis type, view type, By, data £ Comp ~ ME1/2011 vs. YAG
fields, sort, etc. o
, I g Configure (e.g. table graph format)
9. Add step - On the storyboard builder
toolbar, click Add Step. In the Add Total Sales Manager: 4
Storyboard step dialog, enter the
name of the step and click OK. You are
now ready to create another step in the Total Currency
storyboard if you wish. 0 55.7k 111k 167k
Foster, Larry
Add Storyboard step
Storyboard Step Name
Managers MTD and YAG
| lgnore Focus
10. For each step in the storyboard, repeat q — 11k ge— —

Steps 7 through 9... drilling down,
making changes, and then adding the
step each time.

kdrrala  kdnrvha

Foster, Larry

Foster, Larry

Units Sold (T): 25,261
Units Sold {L): 43,456
Margin (T): 169,030
Margin (L) 265,404

Double-click
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11. When you are finished creating steps, click Save and Exit on the storyboard builder toolbar.
After creating a storyboard, you should view it (see page 58) to test its settings.

Tip: All components (setups, collections, etc.) of global storyboards must be global. If you are saving a global storyboard
that includes private components (setups, collections, etc.), then you are prompted to make the private components global.
In this case, SIM retains a private copy of the component(s), but uses the global component(s) in the storyboard.
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Macros

Macros allow you to quickly print, export, or email commonly-used views of the data. You can run macros within
SIM whenever you wish and/or automate reports by scheduling macros (see page 65). Possible output formats
include Excel, TXT, HTM, etc.

To create a macro

1. Setup an analysis to use the By, date, focus, sort, Main Analyses View  He

modifiers, collections and any other parameters of the

view you want to export or print. I - E‘S‘ ..
2. On the main tab of the ribbon control, click the macro B =f - o
drop-down button and select Manage Macros. Bngi‘r:fark $ R 5:;{?5” Highlight ke
Preset .r':danage Macros
In the Manage Macros dialog, click New.
4. In Analysis tab of the Macro dialog, type a macro name. New

Select from the following date options, which are the
same as the bookmark date options (see page 39).

4 Analysis Path Filters Modifiers Sort Cutput Options

Mame: 12 Months vs.YTD

LI Tip: You can leave the Report Type options
Comparative as is unless you want to change the analysis
type, data fields, or specific date options,
Analysis Dizlog such as resolution and number of dates,

from the analysis you configured in Step 1.

| lgnore Focus
Date Options
# Most Recent
Most Recent Complete

Ficed Date
ME 6/2012 - 5/2013

Ise cument date
Start Date:

Adjusted -
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To create a macro (continued)

6. By default, the macro uses the same settings as the analysis configured in Step 1. If you want to change any
of these settings, click the appropriate tab and do so.

4 Analysis Path Filters Modifiers Sort Cutput Options

e Analysis - analysis type and data field setup.

e Path - Group By, focus, drill path, and output FOR EACH dimension member.

o Filters - collections, single member filters, and output FOR EACH key member.
e Moadifiers - math options, calendar days, etc.

e Sort

e Output - table/graph, key list settings, and output options (e.g., print or save file)

e Options - additional options related to expanding members , highlight settings, hidden fields, and
more.

e Emaill (if configured) - settings for emailing macros results (see Step 8).

7. To select the output type, click the Output Output Options
tab. Printer
* Save As Bxcel (2010) (" xdsx)

Under Output Options, click Save As if you
want the macro to export the results to a
file(s). Choose from file options to control
names, columns, and display settings for the
output file. Then, click the File button to
specify the file type, name, and location. File Cralient UXTyoutput. xlsx

Or, choose Printer if you want the macro to
print to your default printer. With this option
selected, you cannot email macro results.

8. If you want the macro to email results, click the Email tab and select settings for emailing the results. Your
administrator must enable this option in order to access this tab.

9. Click OK.
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Scheduled macros

Enable scheduled macros and enter status email settings

You can schedule a macro to run automatically using a task scheduling program and the parameters provided by
SIM. A scheduled macro outputs the results to a file or email based on the specifications in the macro output (see
page 62) and email settings. The following setup is required before you can schedule a macro (see page 65).

To enable macros and enter status email settings

1. On the main tab of the ribbon control, Main Analyses View
click the macro drop-down button and
select Manage Macros. I I~
Save
Bookmark | % ]\ Aaxis
Preset Manage Macros

2. In the Manage Macros dialog, click the
Schedule button.

Maeros @ Schedule

3. Inthe Scheduled Macro Settings
dialog, check the Enable Scheduled Scheduled Macro Settings
Macros box.

| Enable Scheduled Macros

To enable status emails upon macro execution,

4. Enter the following information to set up the status emails for all scheduled macros. These are not the same as
the email settings for the results emails sent by macros.

e QOutgoing Mail Server (SMTP) - Select a server that has been entered by your administrator or enter a server.
e From Address

e To Address(es) - When entering multiple addresses, separate them with a semicolon (;).

e Subject

e User Name and Password (for a secure SMTP configuration only) - Enter the User Name and Password of
an authorized account on the SMTP server if this information is not already populated. The credentials will be
saved for other email setup areas of SIM and the Administrator's Utility.

5. Click OK.
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Schedule a macro

If you have enabled macros (see page 64) in SIM, you can schedule the macro in your preferred task scheduling
program.

To schedule a macro

Follow instructions in the task scheduling program to
create a scheduled task. Manage Macros

To access the necessary information to set up the task,

including program path and scheduled task argument: Macros

¢ Right-click on the macro or folder of macros in the Em —
Manage Macros dialog and select Show & Months vg ™™

|

. i .
Scheduled Task Settings. :\ Rolling 12 Edit
. MTD vs YA Delete
|

gl Weekly Sale

Y Roling 12~ Rename

Export
Properties

Show Scheduled Task Settings

e Inthe Scheduled Task Arguments dialog, in the Scheduled Task Arguments
Optional Parameters section, choose an option
for sending status emails. The selected option will Using Windows Task Scheduler you can create a task to run tf
populate the arguments shown in the dialog. After creating a new scheduled task and completing the initial =

copy and paste the below information into their respective text t
e Copy and paste the program path and arguments
from the Scheduled Task Arguments dialog into
the task scheduling program. To copy, select the Program Path

text in the dialog, right-click, and choose Copy.
“Csalient\saldi.exe”™

Scheduled Task Arguments

M"6 Months vs YTD" D5 Temo

Optional Parameters

Cut
# Dont send a status email
Copy
Send a status email
Paste
Onby send a status email if an
| MNelete

Tips:

Before you can run a scheduled macro that is stored in local user data, you must force a macro save, either by clicking the
Save button in the Manage Macros dialog or by exiting SIM.

Scheduled macros cannot print. Any macros set up to print will be skipped if run via a scheduled task.

You can schedule multiple macros to run at once if they are in the same folder. Right-click on the folder name to see its
arguments.
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Knowledge Manager

Knowledge Manager enables users to organize thoughts or “soft knowledge” for collaboration. You can add text
descriptions, upload images or other resources, and add comments. In addition, this information can be shared
between all users across multiple devices in SIM, Salient Dashboards, and the Salient Mobile app (additional setup
required).

To show the Knowledge Manager panels

In the View tab of the ribbon control, click the m
Knowledge Manager button and then the name of the e

panel. |—|
I
Knowledge Manager includes the following panels. ST a
Knowledge Period Table Display Weighted
Manager%‘ Dialog Days tables
+ Bookmark Info Tables

+  MemberInfo

v General Info

Location r
Bookmark Info
Allows users who create bookmarks and k k Inf
storyboards to write a descriptions and purposes Bookmark Info 1 x
for them.
& Packs - MTD vs YAG 70 -

Resources (links to web pages, pictures or

documents) or comments can be included as
future reference materials become available. Compare sales of 6 pack cans by channel for
the month-to-date vs. the same month last

year. Where were sales up or down vs. last year?
Double-click to drill into any channel.

Last modified om Sep 24, 2018 at 09:11 AM by JCUMMINGS

Resources (1) -
E & pack sales goals Edit Delete

Comments (1) (98 Aoml
';I JCUMMINGS says:

Significant increase in 6-pack sales to regional chains in
December 2017, Was it related to promotions?
Sep 24, 2018 at 09:14 AM Edit Delete
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Member Info
Allows you to connect media or non-media M ber Inf Unlocked 2 x
information to specific customers, sales reps, ember Info NIOCKE
products, dates, etc. I[E'I
Entries can be filtered and sorted to keep the N
most current information on top. Company: Account (021710C0001)
Media examples include news stories, events or ar
related websites. ) ) -
aN&w Topic ? Fitter - I:' Crder - 3
Non-media can be details on location, entry,
specific contact info, or security issues. ] General (2) Add New
—mme—mes | Shelf Layout
—— 7| OctDS5, 2018 at 10:03 AM by JCUMR
- Edit Delete
L scummmas says:

General Manger: Jane Doe - 607-555-3837 -

Contact during business hours only.

Oct 05, 2018 at 10:07 A

Edit Delete

[F] Contract (1) Edit Delete Add New

Sales Agreement

Oct 05, 2018 at 10:06 A by JCUMMINGS

Edit Delete
General Info
General: Add global information such as G | Inf 2 x
manuals, training material, or information about eneral Info
the dataset. ] :

General Index [ S=arch About Me

Index/Search: Search, view, or add information )
about the schema (keys, dimensions, data fields, General Overview

etc.). Salient Performance
Management gives every
manager the tools needed to
improve performance and
efficiency.

General Resources (6) t':J

E Drecktop Cuck Beference Tri-Fold
E Full Chuek Start Guide

Omlme Orientation
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About Salient

Salient Management Company offers business
and government a new solution for efficient
management. Drawing on diverse data from
multiple sources, Salient technology measures
how business activity creates value, quality,
financial efficiency, and productivity, while the
user interface eliminates barriers to using this
knowledge for continuous process
improvement.

Salient is a worldwide provider of advanced
performance management and decision
support systems for a wide range of industries
and the public sector. Founded in 1986, Salient
today serves more than 115,000 users in 61
countries.

For more information, visit www.salient.com.

@ SALIENT MANAGEMENT comPANY

203 Colonial Drive, NY 14845 USA phone 800.447.1868 www.salient.com
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