Salient Interactive Miner™ Version 8.x Quick Reference

Z :
Getting Started @ SALIENT MANAGEMENT COMPANY

Choose a Starting Point

Select a starting bookmark.

i Additional resources:

Pick an analysis.

An extensive help section is available
within SIM.

Save & Share

Save bookmarks, run macros,
export, etc.

1B Select the Dates

Group By and List
T_L _ Select attributes for grouping the data (1st

By, 2nd By, etc.) or list out members.
Group By

hi Last P g his
Plle! —-1 g )

OTHER OFF-PREMI 4 8§ 41,051 &

UPERMARKET 36425 37,022 .
CONVN-UNSPC-OFF 2, 25820 -3,673
SUPERCENTER su s fCHY Insert Data Fields
DRUG STORE 5 6
BAR/TAVERN/PUB ) Right click in the column area to select from available data fields.
CLUB STORE
RESTAURANT/BAR
RESTAURANT
SERVICE ORGANIZ

ASINO

IASS MERCHANDIS 6
RECREATIONAL PA 649 9 5 L $3,086 $1,73 56.08
OTHER UNSPEC ON 3 36 3, 5 6 8,914.92
Net Margin (-] I = ’ L 10000

[# LODGING-HOT/MOT 3 $226 6 ($39) -14.74
Other Settings 3

voatersNorel - BSS Customize » o A3 Narrow Down to Find Root Cause

Primary Sort

& H

Tip: Most tasks can
be performed in the 7 Auto
context panel on Focus
the left side of the OTHER OFF-PREMI
screen. Date Range
6/2018 (1 Month)
(1 Manth)

n

Filters =

Add filters

v EEEEEEE

B EHE

: Highlight, sort, format, Double-click to drill down on an area of interest.
Secondary Sort | etc. 31639 137,746 6107 | Other options include adding a filter, turning on a collection, etc.

None
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Choose a Starting Point

Option 1: Start from a bookmark Analysis types (continued)

To access the bookmarks panel, mouse over the tab (if it’s in autohide
mode). Then, click on a bookmark to open it.

Trends over time
qf‘. Trend over time Other

]
Bookmarks and Stor... = = Comp ~ ME 122 . YAG . .
@ B cono_ e 12200 v vec s Share trend over time for multiple members IL P&L format/scorecard
2 JoB C] il - & - @ - channel Lo .
k = Mix or share 6 Geo location intelligence
i Unit . §
= /Y. . .
This Last Mix (percent of total) for two date ranges Line item details
; ™ Home 3rd Party Operators ®14376 @11657
2| = Customer Performance All Othr On Bremise @ 754 @ 778 d Mix (percent of total) Non-transactional details
= El_ ST Bars / Taverns ® 1278 @ 1413
L Under oy ® 7115 @ 6251 - Mix (percent of total) over time
| Hot SherCalrimy ® 120 @ 155
I*| Off Day Delivery T @® 1091 @ 1,008
Examples
H . H Fl Units Sold Fl Met Revenue SouthEast Area —
OptIOI‘I 2. ChOOSG an anaIyS|S This v| % cChg This % Chg SouthWest Area ——
. . SouthEast Area 69,324 742 $622,179 5.16 East Area _
Select a mode of analysis based on what you want to find out (e.g., —

SouthWest Area 65,067 6.87 5553981 3.97 MNorthWest Area

compare, identify trends, find outliers, etc.). East Area 2aoe coacicig 226 e =
rie QN oves  view e " LR Comparative table - (223 Comparative graph - 5 10
o = = = Mear West Area 9, 5.84 (o)
n-| = A e n values and % change % change vs. last % Chg
Flisp el ere P ae m b ‘ Bl g 5
ave " Swap Search Highlight Keys . Comparative Comparative Crosstab Multi Multi Comp-2 A Table % Change Bar Actual Valug) =

Fresets Setup Fointers Analysis A View

Select lysis (right-click t Select a tabl By Comparative Time Series - Totals 7| Passed | % Passed
elect an analysis (right-click to access elect a table or performance over two date y ot s oo1 164
setup dialog) graph format ranges I College Full Service 1 410

173 T
20,000 Exception - pass/fail test |
36

[

|
2 61,1

Analysis types A I

Date comparisons Exceptions and outliers oo e it u e N0 DaCGow B9 976

|_|J_|_|_ Compare members (1 or 2 date ranges) '_- Exception (pass/fail) test

'I Compare over 2 date ranges i Exception (pass/fail) over time 22,000 175,000

m MTD and YTD comparison '——;' Distribution over ranges 2 15000 W o g 2

i I | 1 week, 4 weeks, 13 weeks & year vs YAG i Scatter by 2 data fields (key level) E o0 Y\M g % A
75,000

| L] Any number of date comparisons Plot by 2 data fields (attribute level) '
Share Trend -

R R T R R
- . . . .
M| Compare by 2 attributes Bl Average per passing member Normal Trend - performance performance comparison over time
metrics over time
A
4

5 Average per member over time B southEast Area South\West Area
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1 Select the Dates 2 Group By and List

Click the Period button Cowitezil R =

Cube

in the analysis toolbar or e _ The “Group By” controls how data is organized into categories for

. comparison. The top-level of groupings is called the 1st By.
Date Range in the context  crouwsy P P grouping y
Channel ' 3rd Party Qperators 1437 .
panel. . SE ' Al Othroanem\sE 75 Context PN Fi Comp ~ ME6/2018 vs. YAG
3rd Party Operators -l Bars / Taverns 127 Cube - iii - & N - & - chanpel Choose By -
Date Range Beverage Centers i Sales - Total Channel: 18
] Churches 12
‘ 12/25}10 k Date SCHR (v Clubs 109 Group By Units Sold
vs. YAG (1 MBnth) —— e = o I This | Last Diff % Chg
S OTHER OFF-PREMI 40458 41051 -593 144
. . - - = Chaint s SUPERMARKET 36425 37022 -597 -161
g?tohose tllr?eframe options in the dialog. S Disley Poy CONVN-UNSPC-OFF 22210 25820 -3610 -13.98
et the resolution Resolution etomer Distribution SUPERCENTER 14,874 -3.04
W . 3 - Produc i . t ’
(days, weeks, etc.) Lo LEEE Mo Faurt doct : Division DRUG STORE 6,367 465
YTD :”mc . | Dreseuws BAR/TAVERN/PUB 3410 3220 190 591
Filter on certain Day Fiters — | cLuB sTORE 1600 2287 597 -26.10
days (optional) % Al Days 6/2018 (1 Month) RESTAURANT/BAR 1598 1954  -366 -18.66
vs. YAG (1 Month) RESTAURANT 1297 1517 -220 -1449
Choose the B
: This Dat, . .
ttpwefrime is Date = e re— Tip: To list out key members (e.g., customers),
(“This” date range) — I choose a “list” as the 1st By.
5/2006 9/2008 142011
Sel(.ect previous Time Compznson
pel’l'Od to compare Single wivs YAG Advanced ) L
against (“Last” date You can expand data into additional levels (2nd By, 3rd By, etc.) to see
range). . Options may be disabled based on more details. You can expand rows individually or auto-expand all rows

the current mode of analysis. . .
of a dimension.

/’ Context PN il Comp ~ ME 6/2018 vs. YAG
‘ . Cube - iii - (%) N - & - channel
Incomplete month options N A s N
Other Settings . In the context panel, click on Modifiers; Group By — Units Sold
q Diff | %Chg
Modifiers [None] then select an MTD/YTP calculation = G R Expand individual row g
Primalhm method (only available if the date range — s , OTHER OFF-PREMI 2008 A0 593 -4
. £’ ain Type _ _
% e an INDEPENDENT 37570 38099  -529 139
Units:This:DSC Eham , #INDEPENDENT 37570 38099  -529 -1.39
- ’ [=] NATIONAL CHAIN 2430 2334 9% 411
MTDHD Calculation Method 38 Supervisor » MOBILOTR y oo
_ o o I nd -6.
, Full Manith » Calendar Days . Weighted Days VI = Auto-expand all rows B Al ) 2" By\ 994
~ T o 3" By\ etc. :
REEsS #INDEPENDENT -14.36
Incomplete month vs. Compares same number Must be set up OTHER OFF-PREMI v [ DIA SHAMROCK 183 90 93 10333
complete month last of days this year and last by your system Date Range FACIO'S MKT 95 67 28 4179
year—*“gap” or “goal” —most precise “gain/loss” administrator. 6/2018 (1 Month) FOODWAY STOP 73 3 40 121.21
perspective. vs last.
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3 Insert Data Fields

@ SALIENT MANAGEMENT COMPANY

4 Narrow Down

In tables:

Insert data fields by clicking in the Context panel or right-clicking a
column heading.

Group By Units Sold &
AT ' This Last Et
Cust N » its Sold
ustPams EL_ATUER OFF-PREMI 646344 701,94 |
Focus ) i an
omer| TiP: The menu might be orga- nsert o census L
nized by custom groups (e.g., Delete (Units Sold] Delivery
Date R4 oy Hid Display: 4
Sales) or built-in data types e e
1/2010 Togagle to Avg Units per Day Distribution and POD  »
ve, YAG (e'g‘Y VOlume)' Lock Per Customer Metrics >
- v Graph Price to Consumer »
Filters - DR Sort Primary » Sales >
Y ® -0 RE! Sart Secondary » Taps »
Data Fields . SEF O Creste of These Types of Unit Equivs  » ‘
Revenue
Units 50 REJ, B Save Setup;.;i - [Separators] 3 - con

Setup... [ PP

/

[ Variance, mix and other computations:
Click on a pointer tool in

the ribbon control and then b [‘t $228339 5226194

click on the column. e KX §260,553  $193949
$265975 §320415
Pointers

Drill down:

L] Net Revenue

CONVN-UNSPC-OFF  $5616,571 $55/8650  $37.921 0.68
supERCENTERh $3521630 $3,158492  $363,138 11.50
DRUG STORE §1432300 $1,003225  $339,076 31.02
SERVICE ORGANIZ §615884  $599.467  $16417 274
OTHER OFF-PREMI $653030  §714314  (361,285) -8.58

Add filter:
Click the “Add Filter” button in the Context panel or analysis toolbar.
Then pick what to show.

Filters - a Comp ~ ME 1/2010 - 6/2011 vs. YAG

JL'E - |- Channel —
J Add filter [

TR o )
D{;t% Add filter :iotal Channel: 23

s i Net Rg~Ehue =
N YR

In graphs:
Open the tools menu or click the label to access options
for selecting the data.

—_— Insert 13 Census Data 3
E Mix Data Type v Delivery Efficiency »
Displays » T. .
i ip: Sometimes columns
CEHENT ' Distribution and POL ~ » P tb ked usi
Inner Left Axis > CrE i D must be mgr ed using
Inner Right axis— »| g e the graph pointer to show
Outer Leftaxis ¥ oo B Insertsome.. them in the graph.
Outer Right Axis ~ » Taps ,
Insert all —
A Types of Unit Equivs » .
400k B 3 Net Margin & %‘Jmts Sold
= LGRS ' B Active Customer Thid Units Sold
3|

A Customer } et Revenue
Met Revenue [+] Product + Product
Other Settings - OTHER OFF-PREN Invoice 4 i ohol Pt
Modifiers [None] SUPERMARKET Add Brand[Produc] Fiiter rWine
Primary Sort CONVN-UNSPC-C . _ d
Net Margin:This:DSC SUPERCENTER tiembers 272 [Shecied (2] ‘hamily
Secondary Sort BAR/TAVERN/CO( Alphabeticaly - tainer Type
Nene RESTAURAMNT/BAF ARCADIA WHITEWATER Brands

+| BEST BEER
Somse | | e e—

BEST BEER BLOCKED

BEST BEER CHECKERED

Collections (saved sets of members):

il Create an Of These (test-
based) collection

In the Context panel:
Filters

AR ¢

Turn on a collection (filter or show by title)

Show By |~
Flter [——— Bxpand ALL
= Chain Collapse ALL
=l Glabal ) :

T Albertsons TR New el Createa c'lassm
T Circle K only - r collection
" Decent Sized Chains e -
T Exclude Independents o r



Salient Interactive Miner™ Version 8.x Quick Reference @ SALIENT MANAGEMENT COMPANY

5 Customize * Save and Share

Tools menu Bookmarks
Configure a view and then add it as a bookmark to re-use it and/
To access in tables: To access in graphs: or share it with other users.

A 4, File Main Analyses View Help
Mouse over & click §
L Mouse over & click | e | B

4 [ON S
M ver & click B2 s » l : *
ouse over Saeliy — Data Type Selection  # g - D'_T d IJJ'LI'
= | =4 Sa - Swap __Searchad
]&. View ’ ﬁ _ Bookfiapk %~ axis Add Bookmark
HER OFF-PREMI 51 View 5

i » Save bookmark [
OPE AR ! Design Options N . Bookmark Mame
Options 3 = onte - |
CONVN-UNSPC-OFF § Member Options 3 s
SUPERCENTER § Member Options  » 3 e Ignore Focus
BAR/TAVERN/COCK g o Swap 3[% Sales .
Swap (T 1) g ©A " Group By Date Options
£ 0 I 2 Most Recent
0 I ) Region
20 - 2 Channel ® Most Recent CoM
-30 =
e gl | Focus Ficed Date
“ SouthWest Area -

Tip: Mouse over the tab to access the bookmarks panel.

Sort i Units Sold
This 5| Last Diff % Chg
OTHER OFF-PREMI 41188 39832 1289 3.24 .
SVEVIORL  Click column heading  JIRAS Export and Email
CONVN-UNSPC-OFF 23088 26272 3184 1212
supmcs 7.05 Several different formats are available depending
DRUG STORE 6737 6521 216 331 on whether you are exporting a table or graph.

Options may be restricted by user ID.

=
-P Open Dataset...
L

Highlight Tip:You can st

|—\_ Open up macros to I - O ,C
File Main Analyses View Help o L
: - : auLomah.T:(ajll){ export - H 0 - E|.—T S
< a a a anda emaill aata. ave wap  Searc
IH = DJ ,O U om=s  Turn on/off highlight settings . Bookmark|® ¥ ks -
- e v " ave
Save - Swap Search Highlight Keys . Comparati Preset Manage Macros
Bookmark # 7 Axis = = - ke

" , . . o
Configure highlight settings Setup Highlighted Data B Save As...

+ Monthly Regional Volume Performance

um Export
Maonthly Sales Rep Performance

significant Volume Change -\“’: Send Mail k| m
Volume and Stops per Customer -1 Month
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