What's New in Salient Dashboards

Salient Management Company is dedicated to helping our clients improve their performance and efficiency through
better and faster access to actionable intelligence. We continuously strive to improve our revolutionary suite of
solutions. To see videos and a full list of enhancements, go to https://releasenotes.salient.com.

Version 8.7

Improved management of notifications

Set time to start processing

When scheduling notifications, you can choose an earlier time at which to start processing the data so that it is
ready for prompt delivery at the scheduled time. For example, you might want to start processing data at 7:30 and
then deliver notifications at 8:30. When this setting is omitted, processing will begin at the scheduled time and then
notifications will be delivered immediately afterwards.

E 5et Data Collection Time Separate from Delivery Time

Hour Override: Minute Override:

7 30 At 07:30 AM, only on Friday and Tuesday

Easier frequency selection

New options make it easy to create a customized frequency (i.e., cron expression) for running a notification. Select
daily, weekly, or monthly and then choose details.

Frequency - Advanced At 0B:30 AM, only on Friday and Tuesday
Schedule
030087+ FRLTUE *
Daily Weekly Monthly

[J Monday Tuesday
[J Wednesday ) Thursday
Friday ] Saturday
[J Sunday

Starttme 08 v 30 w
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Cancel notifications

You can cancel notifications if they have started processing but not been sent.

Motify Rules  WEIE LGN
. Refresh . il LT || Show only notifications for current dashooard
Matification Mame

© © ScoreCard

Choose recipients for tests

You can send test notifications whenever you wish to any or all of the notification's recipients.

Image management

This version makes it easier to manage images in Salient Dashboards. Enhancements include:

Create folders for organizing images

Upload multiple images at once

Drag and drop from file explorer to Salient Dashboards
Sort images

Rename images and folders

View more details about images (via list view)

Press Ctrl or Shift to select multiple images

B Images
Q 72 items |

X Add Image [ B3 Create folder PActions ~ = 8 Options v

PRE iz Sort by name g - 9 = | Chmages
‘ = Sori by size Home  Share  Wiew
i . =1 1 By o « i » This PC ¢ Windows (C) » bmages w» O
+ | continuousimprovementd.png | Sort by date )
v Marm Tyipe Sizd Tags
Business_icons2.eps EPS File

logos continuousimproy. . continuousimprow._. = Business_scansd jpg PG File
B butten_backgroundpsd

= chain_account_perf.png PMG File

! r % Chrome-logo.png PMG File

. o cloudiprsg MG File
' Rename = cloud_backgroundpng PG File 444 K8

3 = cloudZ.png PHG File

cantinuoy ' Delete files Chrome-ogo.png bl 126 merns 1 item selected
-
W Open selection oK Caree

B Select all files

& Clear selection
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Auto-expand to detailed data in more widget types

You can turn on auto-expand in Share Trend and Crosstab widgets to see data broken down further. This new
capability is available in standard grids, where you can expand the tree to more dimensional levels, as well as flat
view grids, which show multiple dimensions in columns.

For example, just click to expand all packages down to additional levels of detail across business channels (i.e.,

Cross By).

Regional ConvWith Other Mass 3rd Party Drug

Package Chains Gas  Groceries  Merchandisers  Operators Stores
~ [] 12PkCn 345,718 87,548 35015 199,176 2527 94320
» Carbonated 342,970 87512 34728 195,729 2527 93374

* Mon-Carb 3745 434 287 3,447 0 945

~ [] &PkCn 140,011 3,166 22,001 4235 99,577 681
» Carbonated 136,929 3,166 21,785 422 95,092 679

* Mon-Carb 3,082 0 216 17 4,435 2

v [ 2uer-8 121,834 45,245 43,268 22,8159 0 36,003
* Carbonated 115,510 45,144 42525 22615 0 35,533

* Mon-Carb 232 102 343 204 0 0

v [_] 200zNR 30342 86,925 57,235 9,329 50,298 10,485
» Carbonated 30,058 85,531 56,543 9,268 48,068 10,381

* MNon-Carb 234 294 692 61 2,230 108

In a Share Trend flat grid, view subsets of the data (e.g., package/brand combinations) over time.

Brand Package 08/2021  09/2021 10/2021 1172021 122021 01/2022 |  Average Total
> Dur Cala 12Pk Cn 37594 28816 28,032 42433 37812 29,150 35 630 214,077
> Dur Cola 6Pk Cn 17789 13488 14115 12,807 13320 16,179 14616 77655
> Dur Cala L& 10415 12,408 10,728 13,113 18,862 18,335 14319 25,971
> Dur Neon 12Pk Cn 12,940 9&38 8854 12,539 11,548 9,741 10,980 55,830
> Qur DietCola 12Pk Cn 10,806 8935 9,089 13418 12,391 10,896 10,823 £5.535
> Dur Cola 200z NR 11,971 10,143 9,978 10,128 5,498 5,350 10,211 51,263
> Dur Cala 16PMRE 9163 7,934 9,278 £,352 9,153 B152 8,373 50,238
> Dur Neon 200z NR 9181 7 a5 7419 7,643 6,721 6,038 7,436 44918
> Qur DietCola EBk Cn 7932 5851 6120 5,643 5,008 6714 5,362 25,174
> Qur Neon &Pk Cn 7,908 6408 5953 5,033 5,293 6,430 6,172 37,032
> Qur CF Cola 128k Cn 4364 3315 5,382 4893 5118 5,091 4,351 26,163
> Qur 5F CF Cola 12Pk Cn 4414 3277 3,419 5,204 4,897 4,920 4,355 26,131
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Multiple measures in Share Trend widgets

The Share Trend widget can display more than one measure—allowing you to view and compare various groupings
of the data multiple ways at once.

In chart format, a 200k
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In a grid, columns can show multiple measures under each date.

10/2022 11/2022 12/2022

Customer Customer Customer

Count w/5ales Count w/5ales Count w/Sales

Region Units Margin Units Units Margin Units Units Margin Units
> |:| SouthEast Area 55,333 274705 454 59,763 255,969 435 54715 272,502 432
> |:| SouthWest Area 53,625 233,337 412 52127 211,652 395 50,835 236,596 369
» |:| MaorthWest Area 50,109 225,077 327 50,034 213,510 302 50,742 223157 317
? D East Area 52,045 186,062 265 45952 163,502 2N 55,051 204,221 261
H D MNear West Area 21,778 114,195 651 17,939 94327 606 21148 107,693 641
» D MorthEast Area 403 2425 22 276 51 15 295 799 24
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In addition, you can now expand a calculated measure to see its component measures in a Share Trend grid.

10/2022 1172022
100 = |
77 @ ) ! Net Net
Show Comparative Region COGS Revenue Margin COGS  Revenue Margin
23: i
ot Highlighting 1 > [} SouthEast Area 322,819 597,528 274,709 294,581 550,551 255,969
s Decimal Places ; > [ Southwest Area 261,063 494,400 233,337 252,313 463,965 211,652
> [J Northwest Area 238,804 463,882 225,077 234,601 448,111 213,510
1M Mix |
> [[) EastArea 235,474 421,536 186,062 208,377 376,879 168,502
b [ ]
Expand . ' > || NearwestArea 98,615 212,810 114,195 80,734 175,061 94,327
>
R (] NorthEast Area 266 2,692 2,425 1,128 1,699 571

Percentage of total in Share Trend widgets

You can add mix calculations along with actual values to see share of the market multiple ways in a Share Trend
grid.

e Column Mix (Mix - C) - shows each date's percentage of the total for the entire timeframe in each row.
e Row Mix (Mix - R) - shows each row's percentage of the total of all rows for each date.
e Total Mix (Mix - T) - shows percentage of the total of all rows and columns.

For example, what products and months had the highest share?

01/2022 02/2022 03/2022

Mix - R Mix - C Mix - R Mix - C Mix - R Mix - C
Sub-Category Units (Units) (Units) Units (Units) (Units) Units (Units) (Units)
] D CHEESE-SHREDDED 98,400 325 179 890,072 321 16.4 96,564 296 17.6
> D CHEESE-STICKS/CHUMNES 66,144 2.9 15.2 62916 224 1448 71,434 g 16.4
» [] CHEESE-CREAM CHEESE 27306 9.0 1050 29010 10.3 4@ 47412 145 18.7
» [[] CHEESE-SLICED 33,636 111 16.6 30,880 11.0 15.2 38376 1.7 158.9
» [] CHEESE GRATED 12360 47 171 15510 5.5 25 11,019 3.4 15.3
» [] CHEESE-SOFT CREAM CHEESE 11,304 3.7 16.6 10,584 3.8 15.5 11,220 3.4 16.5
» [[] CHEESE-PEGBOARD 10,854 3.6 17.3 9,436 3.4 15.1 11,252 34 17.9
» [[] CHEESE-RICOTTA 10422 3.4 17.7 8,736 31 145 @ 9,576 29 16.3
» [] CHEESE-STRING/STICKS 8,760 29 17.5 7,324 26 146@ 9412 29 18.8
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Key-level data in Crosstab widgets

You can view data at the key level in Crosstab widgets—allowing you to see details down to the individual business
entity (e.g., by customer). As always, the Crosstab organizes the data any two ways at once.

Customer List

5.4k
Sk
- I [ ]
- - I ]
== — =.
0 — — _
510
VILLAGE MORTH CG/M# 15 WVILLAGE NORTH # 07 5 NEWEBURG DIST #125 VILLAGE WORTH & 17

5 NEWBURG DIST # 71 OBECK INC # 831 5 NEWBURG DIST # 935 5 NEWBURG DIST #15
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B2k Cn B 15PNRE B 2Ler-3 240z NR 5Pk Cn 200z NR B 3Lr-5 @ 1Ler-15 200z ND 12PkCnND @160z NOT
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Highlighting in test-based analyses

You can use highlighting in Exception analyses to easily identify when the numbers of passing or failing members
meet expectations or change significantly. Like other analysis types, the Exception analysis lets you highlight any
column based on custom thresholds and your preferred style. This capability is available in comparative and time-

series grids.
Passed U Passed

Sub-Category This 1 Last Diff This Last Diff
» |:| COFFEE-GROUND-REGLILAR 17 113 4 §1.28 735 27
v [[] COFFEE-SPECIALTY 109 97 12 7570 67.4 839
= WAWIDE AWAKE 93 85 12 63.1 587 848

» WA COLOMBIAN KCUP 34 ] 15 58.3 475 104 &

» WA DONUT SHOP KCUP 78 55 15 542 41.0 1328

» WA BRKFST BLND REG KCUP 73 a4 g9 50.7 444 630

» WA EXDRE SEATTLE 5TYL KCUP 66 56 10 4588 339 6.5&

» WA BRKFST BLND DECAF KCUP 62 52 10 4318 361 708

» WA AWAKE BLEND KCUP 62 45 13 4318 34.0 9.1 &

» WA FRENCH VANILLA KCUP 53 52 L] 4038 3a.1 4.2

» WA HAZELNUT KCUP 52 45 & 3618 N5 42

» WA BREKFST BLND KCUP 36CT 34 13 16 2360 125 1.1&

In addition, you can turn on highlighting in comparative Exception graphs to easily identify where thresholds are or
are not met (e.g., distribution more than 75%).

JOMATHAN TAYLOR
ROMN MONTOYA
JOE BURTON

THAD CHAPMAN
HOUSE ACCOUNTS

DWaAYME EBERLY

Total

0

E

143 250 43% 57% 7% &6% 100%

B cassed [P Feiled
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Totals at the top

A new setting lets you show totals, averages, and subtotals at the top of grids. This enhancement provides fast
access to summary data with details available below.

Units Met Revenue Margin

Channel This L Diff % Change This Diff % Change This Diff % Change
Total (33) 270,905 5,493 3248 222111 835 038 58751 2,621 -2.56
> [ ] Regional Chains 87,307 13,655 18.54 & 58,815 6,421 1226 & 21,891 385 1.75 @
> [] Convwit Gas 29431 2,679 10.01 30,016 1,167 4.05 15,952 10 0.06
> [ Mass Merchandisers 23,893 8951 27254 16,012 4565 22194 6,466 1447 1828 A
> [ otner Groceries 20611 804 4.06 20,206 513 248 A 10,443 683 6144
» [] 3rd Party Operators 14376 1,300 8294 10,507 442 11634 4,550 626  -1209 4
> [] DrugStores 14,296 1,386 10.74 10,248 1,095 11.96 4333 466 12.05

> [] Local Chains 11,851 582 516 8,176 324 3814 3,153 528 1437 A
> [] Industrial 9,576 748 8.47 8,555 437 5.38 4118 108 2.65

» [ superettes 9,020 767 7R84 A 7,191 712 9.0 dh 3,163 422 1764

Custom comparisons for incomplete timeframes

In this version of Salient Dashboards, weighted day tables can provide custom comparisons of incomplete
timeframes with the same time a year earlier. Weighted day tables adjust the data for the previous date range
based on a percentage of the current month or period that is expected to have occurred by a given date. Weighted
day tables require additional administrative setup.

For example, if December isn't complete yet, you could compare the partial month with a custom percentage of the
total for December last year (e.g., 87% on December 27).

Units
Region This Last
|:| SouthWest Area 54020 53,030
|:| SouthEast Area 52,806 51,510
|:| MorthWest Area 46,176 44 200
[] EastArea 42735 42879
[ Near West Area 19453 15415
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Dashboard restoration for users

You can restore a previous version of an individual dashboard from within Salient Dashboards. The available dates
and times are based on user data snapshots. This feature requires the latest user data service.

Restore [ New Item Impacts ]

xplore  {_¥ Refresh Import Dpt'lons.
Snapshots
| Monday Report - Weekly Recap

() My nestle north 8/5/2025, 4:40:00 PM
D New Item Impacts 8/6/2025, 4:40:00 FM
[ New-Products-Consumer-Adoption-G -] open 8/7/2025, 4:40:00 M
D On-Time -In -Full ‘-:" Maove

[ out of Stock 42 Rename

[ pricing Impacts [ Delete
icing P2 Add Folder 8/10/2025, 4:40:00 PM

8/8/2025, 4:40:00 PM

8/9/2025, 4:40:00 PM

Q Set As Home 8/M/2025, £:40:00 PM

§7 Set as Favorite 8/12/2025, 4:40:00 PM

8/13/2025, 4:40:00 PM
8/14/2025, £:40:00 PM

8/15/2025, 4:40:00 FM
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View dataset tables

You can view information about the following tables, which may be used in the Salient system to customize the
calendar and convert data for analysis purposes.

Equivalent tables -
convert quantities to
standard units of
measurement (e.g.,
cases to ounces)

Currency tables -
convert monetary data
to another currency

Business day tables -
filter on custom sets of
days

Bgunalent Tasle
Ao (28Bez
Type: By Dirmngion
B Package

Maodrrnem Display Precsion: 1

Dz Fpia

Facmors

Mot Code Package Factor

oy S
- -

U=zer Preferences

[ Atway=s Confirm Before Closing Window

Currency Table: Mexican Peso

Home Page: Home Dashboard A

Business Day Table

|Dt|i\'thﬁ'_-.rS V]'EJ 1 -~ :

[ Hide Filtered Time Periods

OK

[E1]

10
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Weighted day tables
(see above) - provide
custom comparisons
for incomplete
timeframes

Comparison: | Matching time frames | Weighted Days: | weighted days ~ ()|

New options for dynamic (test-based) filtering

Text-based dynamic filtering

Dynamic filters can include rules for names and descriptions to narrow down further on specific people, places, or
things. For example, find customers based on their names and sales metrics. Options include case-sensitivity and
text operators (contains, not containing, begins with, etc.).

o8

Selection Data Type Operator Value
Units ¥ Cha... = 10
'EEIEE:inn Operator Value
CustMame Contains ABC Mart

Filter dimension-level data

You can use dynamic filters to test data at the category level (e.g., sales representatives, regions, brands,
packages, etc.) and narrow down on results. The criteria can include numeric data and/or text (i.e. name) to identify
any part of the dataset that does or does not meet expectations.

Accurnulate By

LA

For example: -

Find sales

representatives m OR

that met goals for

any or all brands. Selection Data Type Operator Yalue

Units % Cha... = 5

11
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Previously, dynamic collections were only available at the key level.

Custom groups of key-level data

You can create custom groups of customers, products, and other key entities to analyze and compare them.
(Custom groups were previously only available at the dimensional level.) For example, group any products together
to compare them with other custom sets of products. In addition, custom groups of key-level data can update
dynamically based on test criteria (i.e., dynamic filters). This enhancement requires UXT Server V8.2.15 or higher.

New Coffee
» 350770 350770 FC ORG COFFEE MD 5IG BLD N eW Ca n d y
» 351010 351010 FC ORG COFFEE MRNG MD RS5T
» 564875 564675 HRSY FLV AMRC AST WHLD 174
> 350590 350990 FC ORG COFF DECAF SIG BLD
» 082845 082845 REESE PECUP MNISTHN UP BG
» 501064 501064 HRSHY AST MINTS CNTR WBOGO

New Condiments”

> 139710 139710 FC ORG KETCHUP

» 139745 139745 FC ORG BALSAMIC VINEGAR
> 182100 162100 FC ORG BBQ SAUCE SMOKEY
» 182102 162102 FC ORG BBQ SAUCE TANGY
> 139740 139740 FC ORG APPLE CDR VINEGAR

Easier setup for the feedback tool

This version provides an optional built-in configuration for the feedback tool, which allows users to send comments,
bug reports, feature requests, and other information to Salient support. Due to these changes, the feedback tool
must be enabled and its settings verified in the Admin Portal; otherwise, it will not be available in this version.

12



WHAT'S NEW IN SALIENT DASHBOARDS

Version 8.6

Leverage artificial intelligence for data analysis (in
V8.6.5+)

This version allows communication with a Large Language Model (LLM) using a new API endpoint in a custom
view. The resulting widget can assist with analyzing the underlying grid data and performing other tasks. For
example, summarize data, perform trend analysis, detect outliers, and more. The possibilities are endless. The new
endpoint is compatible with leading Al providers, including OpenAl and Anthropic. Contact Salient for more
information on setting up this feature.

Example:
Summarize the data from a business manager's perspective, focusing on Modify
performance characteristics. For the output, please use ... Prompt
9 Y  summary PQ New Margn Pricing Returns Service Lost

Bubble iftems Frequency Placement

Performance Overview

Key Performance Highlights:

* Total POS Quantity: 1,315,491 units (current period) * Total
POS Revenue: $3,917,578 * Average Gross Profit %: 20.16%

Top Performing Locations: « Neighborhood Marketplace: Highest POS Quantity
with 83,590 units * North's: Highest POS Revenue with $272,162 * Hermione's:
Highest Unit Price at $4.44

Performance Trends: * Overall, current period shows stronger performance
compared to last period * Gross Profit % increased from 26.95% to 20.16%

13
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Linked widgets (in V8.6.1+)

Widgets can be linked together to enable filtering via a single click on a "source" widget. A Dashboard Designer
chooses the source widget(s) and sets up custom relationships to determine which widget(s) will be affected. Users
can then click on a row, bar, pie slice, etc., in the source to quickly filter other widgets.

Comparativt

Gauge
Brand
— Orange Juice Orange Juice
Units
Brand This L Last Diff % Change
> [J OurCola 109,316 104,853 4463 426 -
> [ Our Neon 40,654 36,133 4,471 12.36
» [ oOur DietCola 37,423 32,701 4722 14.44 40 660/ _ 5 1 O°/
> [ OurLemon-Lime 11,893 10,648 1,245 11.69 . 0 . 0 -
> [] OurSFCFCala 11,354 10,328 1,026 9.93
> D Our CF Cola 1,275 10,339 936 9.05
> [] Gingerale 43513 5,141 628 1222 gend
» [ Mystic Water 3,592 3,478 114 3.28 Orange Juice
> [ SFOurLemom-Lime 3,118 2,936 132 4.42 110
> [ Our New Diet 2,875 5,242 2367 4515
z 8 \:rno’s 2,587 3018 431 1428 9 72
ires Root Beer 2,524 3,021 -497 -16.45 =
> [ oFLT_100 2,360 2,210 150 6.79 f_J
> D Our Punch 2,183 1,611 572 3551 =
s [ Tea Mix 1,957 1,865 32 453 5
O 1602 2220 e oy 14 — -
I> [ ] Orarpe Juice 1,671 1,188 483 40,66 1171938 01/1999 03/1939 51339 07/1939 09/1939 12/1999
L Our " ’ 1,664 bH4 9r3 (EIIE @ Units [This vs Last] (@ Margin [This vs Last]
> [ spring Water 1,606 M4 1,182 287.92
> [] SFOurNeon 1,585 1,475 110 7.46 Comparative Mix
3 |:| Sunny Delite 1,525 1,043 482 46.21 Orange Juice Package Orange Juice Channel
> D Orange 1,234 1,720 -428 -2477 T4k
bl D Plain Tea 1,124 438 636 130.33 \
bl D Flavors 973 479 455 10418
» [ Red Grapefruit 857 686 171 2493 Sk \
> [J DFLT_101 330 1,423 573 40.27 g
> |:| Cherry Leman 547 1,011 -164 -16.22 -
> [ Apple 623 384 239 62.24 43k
» |:| CranGrape 548 396 152 3538
> D Tea S&L 545 321 225 70.09 - -
> [ Tonic water 453 476 -23 -4.83 : 16)C12 Cnsljce 16)C/24 @ industrial [ Other Groceries -
> |:| Tea S&MN0O Lmin 435 208 231 111.06 Bco leges [0 3rd Party Operators -

14
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Automated notifications for each subset of data (in
V8.6.1+)

You can easily send separate messages for different subsets of data using the new "for each" option—reducing the
number of notification rules needed. Just select what you want to report on and choose "for each."

FOI’. .exa.mple’ send a Sales rep) Stark, Solomon
notification for each sales There are 4 Products in the 20 OF category tht ieed your attention
representative using a Units  Units  Units  Units
single set of notification -
rules. PHO Description This Last Ditt P
Othgr e>.<amples include 1639  200ZND Spring 20 o 25 BEED
notifications for each Water
region, sale_s 2035 Sales rep| Keller, Brad
representatwe, pI‘OdUCt, B There are & Product_Ibls in the 200 CElSQony that need your attention
paCkage, etc. 1 Products in the 20 Oz category that need youwr attention
3186
I pNO.IBL Description bt UMK Units  Units __ Units
sn4g ] 2030 200ZNROurSFNeon 2 7 5 743
N
7675 2007 ISOBlue IS0 1 & 5 8333
Totali4) 1639 Sales rep) TS-Lasoskl
Theda are 7 Prodoects in the 20 OF Catadary inat Riid your attentian
2010 Units  Units  Units  Units
62 PNO._Ibl Description Il This  Last Diff % Change
a4 2004  200Z NR Our Neon 53 85 a2 3165
Toall®l 2002 2002 MR Our DietCola a7 43 RTR Y F)
2005  200Z NR Their RB Y 16 7 4378
2030  200Z NR Our 5F Neon 4 9 5 .55.56
1639 200Z ND Spring Water 1 4 3 =75
2025  200Z MR Tea Mix 0 2 2 100
2035 2007 NR Our RootBear 0 1 R 100
Total (7) 104 165 51 -35.97

When setting up "for each" notifications, you choose the items you want to report on by picking them individually
(e.g., three sales representatives), selecting all items, or loading a saved collection of items.

You can use this new feature with benchmarking. For

i Baird, Jim - Package Sales
example, set up natifications for each sales

representative that compare results to all other sales Sales Rep: Baird, Jim

representatives. Last Month Last Month | All Others
Package Units Units
12Pk Cn 4,028 75,144
-8 2,224 45,755
16PNRE 1,621 17,910
6Pk Cn 692 33,050

15



WHAT'S NEW IN SALIENT DASHBOARDS

Better control over test-based filtering (in V8.6.1+)

Test-based cohorts (i.e., dynamic filters) can update dynamically based on the filters that are currently applied to
provide easier selection of specific groups of customers, products, etc. This new option is available for multiple
types of filters, including widget filters, workspace filters, linked filters, downlevels, and notification filters. When this
feature is on, the same filters that affect the data in the widget are automatically applied to the test to determine
what passes or fails—streamlining the process of narrowing down on what interests you.

Dynarmic Filcer

Accumulate By

m aR Add rule

IWeasure Diata Type Operator Valus

Unics This > 0

< Advanced Options

Cubes Equivalent

Sales Mone
Pazzed In Date Range

All Periads (In Total) Ownamic Date Range
Filters Crrnamicatly Applied Filters

Workspace x  Downlevel x
Widget x  Widger Linking x -

Maotification

16
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For example, view sales of a particular product to customers with declining sales for that product. Just click to
switch to the same analysis for a different product. The resulting cohort will update automatically based on
whatever you select in the filter.

Comparative Workspace Filters ek
Cwur Meon Channel .h Brand (Product)
e ) -
Unizs '!J_:.tscarl\l‘:':ll_ll:;::' Our Neon
Channel This Last This Last Widget Filters
» 3rd Party Operators 2307 3172 13 18 - Cus
C R Customer
» [ ComwWith Gas 2.076 258D &z CE % [Units (change]] < -5
» [ Masz Me
» [] OtherGr{ | Comparative Work ce Filters L
J Regonal Cur Lemon-Li Ch |
; 595 ona L on-Lime Channel 'hEir Product]
: LUDErst . ) o
5 - Units cH’.tcanl E::L'q' Our Leman-Lime
» [ Drug Stoq wiSales Units
! :: Eril Channel This - Last This Last Widget Filters
; Wholeza
) |_ Beveraze] » [1 Regional Chains 1,296 1,877 16 17 & || customer
) |— Collegss » [[] Maz= Merchandizers 201 495 9 9 g [Units (change)] < -5
= e || ¥ O Local Chains 264 323 4 5
Total (32) » [ Corw With Gas 133 260 26 a4
» [] Other Groceries 102 234 26
» [] DrugStores 83 151 ] 4
* [1 3rd Party Opsrators 71 140 10 4
» [] Colleges 66 204 21 44
» [1 Hosp'lsMursing Hmes B1 B9 12 16
+ [] Supersm &0 123 & &
» [] Industrial 57 132 ] 1 -
S B - CLC 133 e AL
Total (32) 1823 4343 =1 e -

When used with notifications, the dynamic test can use the filters that are applied in the notification settings,
including "per recipient" or "for each" filters—allowing you to automatically send data for different cohorts based on
the same widget. See an example.

Fiscal period table information (in V8.6.1+)

You can access information about your organization's custom fiscal periods, including start and end dates of each
period, within Salient Dashboards.

Period Table - [FourFourFive]

Period Start Date End Date

172022 1172022 1/28/2022 -
272022 1/29/2022 2/25/2022

372022 2/26/2022 47172022

472022 4/272022 4/28/2022

/2022 4/30,/2022 5/27/2022

672022 L/28r2022 772022
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WHAT'S NEW IN SALIENT DASHBOARDS

Scannable barcodes (in v8.6.1+)

Salient Dashboards can display UPCs as barcodes. MSTC SPTKW Seroey 8937615145 ()
This feature allows users to scan barcodes directly Mg Ongy SR
from dashboards rather than manually entering S L L AL o

product numbers—increasing the efficiency of s
MSTC SPTOrange Mang:

business o.pt_aratlo.ns. Barcode rendering requires 2002 ND SerwryMeion
some administrative setup. 1BRNFRSTTrop! Berry
wozeatechs @'V go396 " 15146 ' '6

Dashboard design features (in V8.6.1+)

Filter sorting

You can sort workspace filters alphabetically or Workspace Filters
alphabetically within each key category (customer,
product, etc.) to organize the panel and make filters B AssignedRoute [ Default
easier to find. Alphabetical
B Company (Custon '
i Alphabetical By Key
h "r'_- Account [Customer Al
‘h:'—'-.:\- ‘-'. ‘.r._ Al
T salesie N
‘B Bran Al
Fd All
B Form (Product A
Package [(Product] an
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WHAT'S NEW IN SALIENT DASHBOARDS

Button names

The toolkit and tab settings show button .
names, making it easier to move, edit, and Toolkit
NorthEast

delete buttons in complex dashboards.

Southwest

Workspace

Comparative -

MorthEast Northwest J
Scutheast :

Southwest Southwest ]
I_dorthwest | - =

Scattergram enhancements

Bubble chart

This version includes a "bubble" chart to display three or more metrics in an engaging visualization of trends,
correlations, and outliers. Like a traditional scatter plot, the bubble chart positions markers along two axes. A third
variable determines the size of each bubble, adding another layer of information like each point's relative
importance. A fourth variable can be used to color the bubbles as explained below.

For example, what is the relationship between price and volume among packages and which package contributes
the most to margin?

23k

Tk

Bk
g -
32k
12k - = 020
= JI 200z NR §
' & o - @
.6k Met Price: $14.45

10 Unirz: 24 348 an
Sized By - Margin (This): 5224 181

o
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WHAT'S NEW IN SALIENT DASHBOARDS

Color scatter plot

A scatter plot can use colors to represent an additional variable—enhancing visualizations and providing more
information, such as variance since another time period. Choose any measure and pick your preferred color
gradient, or set custom highlighting ranges. These options are available for the traditional scatter plot or the new
bubble format.

For example, visualize percent change in addition to price, volume, and margin.

3k
r
21k
51
]
2k

033

2.7k ‘ L_J& 240z NR

Met Price: $9.73
-E.6k Units: 9,169

1] 1 10 Sized By - Marein (Thisl $34.020
Calared By - Unijt= (% Changel: 79,89

Cross-date scatter plot

You can compare timeframes by plotting members for one date range versus another date range for a single
metric. This type of scatter plot can show trends and outliers across date ranges, such as: Did customers buy more
this period or last? Who or what did not fit this pattern?

8.5k
L ]
. * -
6.2k *
- L]
i 'l
]
= [
= L ® .ﬁ * @ . ?}
2k o v e 11280
_® 0 ® WV MORTHRUP IMNC
[ ]
. Units (This): 7,028
-430 Units (Last): 3,098
o * 2k Bk Colored By - Units (3 Change): 126.86
Units [This)
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Customization options

More options are available to customize traditional scatter plots. You can choose the color, size, and symbol of

points.

&0k
_ '
Type Color Style Size ek
|i Scatter [ &) W Triangle-Down  7px

@ Circle A0k ‘
W Triangle-Down

cel
v
A Triangle 20k

v
M Square A J
W Fectangle o ? *}* vy h v

20 30 40 50

# Diamond

You can turn on labels to show what each point or bubble represents. In a bubble chart, the labels can show names
and/or data values.

OBECK INC #6111 OBECK INC #4801 / b
® i1 (TG E 0 R G G 441 S 6T 6 4]

OBECK INC #3801

OBECK INC #5111 .
OBECK IMC #4911
TG E N GRTH 07 RS 6312
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Scattergram quadrants

Custom reference lines can be added to create quadrants based on custom values or data averages. The
quadrants make it easy to visualize and select data points. For example, select customers with below average price

and volume.

Inits

960

Easier selection of scattergram measures

The user interface has been updated to provide more
intuitive selection of x and y axis measures.

Selected -\I/ /\ Create Mew Group

X o Met Price LG

Unics D 5’,’? G
b Margin D
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WHAT'S NEW IN SALIENT DASHBOARDS

Exception improvements

Graph how many passed and failed (i.e., actual numbers)

You can chart the actual counts of how many passed and failed in an exception graph. In addition to showing
pass/fail results, this new capability allows you to visually compare the total members in each grouping. For
example, see the total number of customers in each region broken down by how many did and did not buy
something.

PASSED FAILED
Near wiest are: — [ T O TAL

LouthWest Area
SouthEast Area
North\West Area

MorthEast Area

East Area

230 450 690 910 1100 1400 1600 1800

=]

The percent exception graph from previous versions is also available.

New graph shortcut to list what passed or failed

Just double-click in an exception graph to
list what passed or failed. For example,
list customers from a selected region that
passed the test. This new shortcut also
allows you to downlevel to the next
dimension.

N Downlevel

0 Paszzed This

D Failed Thiz
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WHAT'S NEW IN SALIENT DASHBOARDS

Pick what to graph

You can hide passing or failing members to simplify the graph.

Exception (Customer) ~ [Units : % F B8 YW Q :

Region [Customer]

[+] Totals
MNear West Area [Zl Faszzd
[Zl 3% Faszed
SouthEast Area l:' Failzd
zllz

E— L) % Faileo
O e |

Edit Measures

R | e

H 160 330 4390 6&0

5;9 B F:ssed B Passed(YAG)

Difference and percent change in how many passed/failed

Exception grids can include difference and percent change calculations. These new columns show changes in how
many members (customers, products, etc.) pass or fail custom test criteria. For example, how many more or fewer
customers bought each brand this month versus last month? As always, you can choose the test settings,
groupings, and date ranges to compare.

Passed
Brand This Last Diff % Change This
» [] ourcCola 1,934 1,924 100 0.5 33.0
» [] Our DietCola 1,633 1,628 - 5 0.3 - 279
» [] OurMNeon 1,375 1,318 - 57 43 - 235
» [] OurLemon-Lime 1,281 1,258 - 230 1.3 - 1.8
> |:| Hires Root Beer 780 813 - 35 @ -4.3 - 13.3
» [] GingerAle 628 645 12 @ -2.8 10.7
PO B —_———— —_— o ——— . -
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WHAT'S NEW IN SALIENT DASHBOARDS

Filter groups

You can organize workspace filters under custom , 1 [
groups to make them easier to find. For example, Workspace Filters I Add Sroup I
place filters related to geographic locations under one 7 ¥

) Locati
group and account filters under another group. riazioua

'b State (Customer) An

‘B ZipCode (Customer) au ]

Account

Custom background colors

Dashboards can be enhanced with custom background colors. This new feature works with widget transparency to
provide a streamlined appearance. In the dashboard layout, Dashboard Designers can choose from a color palette
or enter a HEX value to define a custom color.

Camparizon Mix
Brand i Brand
Units

Brand This 4 Lasg i % Changs Tha
* Qur C2ia 116.095 1711296 55271 -3223 51 =

T G basn B a2 19007 - Fd '32.95%
E Chur ol 35916 55592 "9
oz os
¥ Our CF Cola 11,465 17812 -
* ] OurLeman-lime L X0 ] 14004 4
» Chur Py Do 6651 10626 E
> ) Glogoraie = == L HBHEBEBEEEBEEN

e % = EEEEEEESE \
Teual (78) 7837 aomes: -1 H 1
: T EEEEEEEE

1 10 50 of 78 . . . .

Performance Over Time (Total)

r
]

x Walue: CB]EEC‘ Clear

Nrard
L3308

s 1) I
-1 ll"l
EeElesEnElR s - =

Linis.
2
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WHAT'S NEW IN SALIENT DASHBOARDS

More information about the timeframe

Date details in column headers

Column headers in Comparative and Multi Comparative grids can show more information about the dates being
reported. The headers can include:

e Descriptions based on the resolution, number of dates, and other date settings (e.g., Month To Date, Last 4
Weeks, Year To Date, YAG, Prior Month, etc.).

e Beginning and ending dates of the date ranges—with or without days of the week.

When used, these new options replace the default "This" and "Last" column headers.

Lnits

Units Last Weelk Prior Week

(1/24/2023 - . (111772023 -

Region This - Last [ Hegion B 1/30/2023) 1/23/2023)
» |:| SouthEast Area 14353 13,808 » D SouthEast Area 143532 13,802
» |:| MNorthWest Area 8491 11,455 » |:| MorthWest Area 24917 11,455
» [ ] EastArea 8141 11,654 » [[] EastArea 8141 11,654
> |:| SouthWest Area 7,594 12,195 » D SouthWest Area 7,554 12,195
> |:| MNear West Area 3,068 4493 » |:| Mear West Ares 3,068 4493

Embedded date descriptions in email notifications

Emails that contain embedded data from notifications can include descriptions of the dates being reported. To add
this information, insert a quick expression when setting up the notification.

Notification: Package Comparison vs. YAG

Date Range: 1/1/2022 Sat - 1/31/2022 Mon {1 Menth) vs. 1/1/2021 Fri - 1/31/2021 Sun (1 Month)

Units Units Units Units Ma:lg?l: Ma:.lg‘ial: Ma ;T; Ma r';ﬁ:
Package This Last Diff Chan;: This Last Diff % Change
Cups 2,700 3,890
Lids 629 942
16 Oz ND 187 280 $2,451 $1,311
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WHAT'S NEW IN SALIENT DASHBOARDS

Streamlined numeric gauge

New graph settings let you customize and
streamline numeric gauges by hiding extra
information, such as data values and
difference.

[ ] Show This

[ ] show Last

|:| Show Difference

Gauge

3.24%

Variance metrics in comparative trend windows

As always in Salient Dashboards, you can click and drag in a trend chart to see values for specific periods of time
(i.e., rubber-banding). Now, if the trend compares two date ranges, the window also shows percent change
compared to the corresponding dates. For example, how much more was sold during a three-week period this year

versus the same three weeks last year?

12k

11k

(91572023 - 9/125/2023 vs.

9r6/2022 - 9/26/2022)

This
Units
Last

% Ch 2nge
This
MNet Revenue
Last

r
% Change

X

Totals Average

27,250 9,083
26404 8801
320 320

279535 963173

251,783 83928

1102 11028
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WHAT'S NEW IN SALIENT DASHBOARDS

Simplified share trend windows

If you hide items in a share trend graph prior to selecting dates (i.e., rubber-banding), the data windows will omit the
hidden members—making it easier to view and compare what you are interested in.

3 L
LUK

(1/2021-02/2022) X
i 10 Mix Total Average
= UK
= SouthWest Area 427 135554 67,777
MorthWest Area 401 127,231 63,616
0 v Mear West Area 173 354,883 27442
1002021 0172021 /2021 0772021 1020
Totals 100.0 317,668 158,634
o B southWest Areflif =

S NorAWeSE ATED B Near West Arca i o

Easier measure selection

Drag-and-drop functionality

When adding a measure, you can drag and drop it to a specific position in the list for faster control over how
measures are arranged.

Meadsures Sear
Available Selected \J/ 1\ Create Mew Group
L1 ML Var Frice Lont - .
Units & @
Met Price
[ .H"IJ.& Revenue o
Met Revenu -
i NetRevenue Mal Met Price o
|:| Met Sales %
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WHAT'S NEW IN SALIENT DASHBOARDS

Quick-pick measures in Waterfall widgets

Multiple calculated measures can be added to a Waterfall widget to make it easier for users to switch between
them. As always, the Waterfall widget will break down the selected measure into its component parts.

Waterfall T =24 -
% r oo " Margin

| Net Margin

Variabie Op Profit
Edir Measures

This option is located at the bottom of the measures setup area.

Show A [T A Erabie LUTipe Measures i “ Cancel |

Source widget information in exported files

When you export data to a CSV or XLSX file, the file header will show the data source, including the dashboard
name, tab name (if applicable), and widget name.

A, B  Cc |, D | E | F | G | H 1 | 1 | X

|Exported On: 12/7/2023 11:03:28 AM

1
2 |Comparative ™ Date Range: 1/1/2023 Sun - 1/31/2023 Tue (1 Month) vs. 1/1/2022 Sat - 1/31/2022 Mon (1 Month)
3 |Total Company: 2

4 |Dataset: D3

3 ]Saurce: Monthly Sales > Tab Group > Overview > Comparative
6 |UserIDOE ! ! !

7 |Cube: Sales

8 |By: Company

9 |Sort: Margin: This: Descending

10 | Margin  Margin

11 | Company This Last

12 Company 116826 1751830

Cross-dataset dashboard importing

This version has improved logic to match up components by name (e.g., measure name) and then by ID if
necessary when importing dashboards. As a result, dashboards can more easily be re-used across different

datasets if naming conventions are the same.
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WHAT'S NEW IN SALIENT DASHBOARDS

Flat data notifications

You can send notifications based on flat grid data. In this grid type, each attribute has its own column; rows can be
sorted independently. Notifications were previously limited to standard grid data.

Units
Channel Brand Package This Last Oiff % Change
Regional Chains Cwr Cola 12Pk Cn 15,488 24130 -BE42 -35.81
Regional Chains Owr Cola 16PMRE 6326 T2E2 -1,656 -20.75
Local Chains COur Cola 12F% Cn e 6824 -1,055 -16.05
[azs Marchandizers DOur Cola 12P% Cn 5.BSE B262 -2 808 -31.54

Version 8.5

Notification enhancements (in 8.5.1+)

External recipients

Notifications can be sent to any email address, even if the recipient does not have a Salient account.

Add External Recipient | Add Recipients

Recipients Filters
(USER1) Mone
(USERZ) Mone
[USERT) None
(jdoe@gmail.com***EXTERMALRECIPIENT*#*) Mone

(pEOordon@gmail.com***EXTERMNALRECIPIENT**%) Mane

Notes:

e Use caution when sending notifications that could contain sensitive information because external messages
cannot be filtered based on individual user account rights.

e This capability is controlled by user group permissions. The default super user group has permission to add
external recipients.
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WHAT'S NEW IN SALIENT DASHBOARDS

Multi Comparative naotifications

You can send notifications based on Multi Comparative widgets to automate the reporting of multiple date ranges
and/or subsets of data within a single message.

Dashboard Notification

MNetification: Benchmark by sales rep

Month To Date vs. YAG Month To Date vs, YAG Month To Date vs. Month To Date vs.,

| Gordon, Pat | Gordon, Pat YAG | All Others YAG | All Others

Units Units Units Units

Package This Last This Last
12Pk Cn 11,350 16,330 64,788 106,304
2Ltr-8Pa 3,850 3,006 3,675 5,224
16PMREPa 2,450 2,784 2,105 2,616
200z Pa 2,291 2,774 1,286 1,912
6Pk Cn 1,127 1,734 33,412 68,028
1Ltr15Pa 462 284 331 476

"All" benchmarks (in 8.5.1+)

You can now compare performance of whatever is selected to the total (i.e., All) in benchmark widgets. For
example, how is any sales rep doing compared with the total of all sales reps? This new feature adds to existing
benchmark options, which include "All Others" and custom cohorts.

Multi Comparative - (1 oA
ONE SALES REP A|_|_ SALES REPS ‘B SalesRep (Customer)
Gaordon, Pat Brand Gordan, Par
Last Month vs. Prior Time Frame] | Gordon, Pat WLast Month vs. Prior Time Frame | All
Units Units

Brand This Last Diff % Change This & Last Diff % Change
» [] ourcCols 9,401 8,778 623 710 109,316 105,679 3,637 .44
> [] OurNeon 3,864 3,280 584 1780 40,6534 39,7395 835 216
b D DOwr DietCola 2I‘."‘.I‘I 2247 0 ke 27423 2 240 1774 A0

B Gordon, Pat Brand
» [] OurLemon-Lirme —
» [] OurSFCFCola

P —— I
e ONE SALES REP
b D Ginger Ale ALL SALES REPS
> [ Mystic Water ur eon -_
Our DietCola __
ourtemontime e —
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Simplified settings in explore mode (in 8.5.1+)

The following settings have been removed from the General Settings area of explore mode because they are
related to dashboard design and management rather than data investigation: Hidden; Show in Mobile; Hide for

Phone; and Enable Export.

Version 8.4

Notification improvements (in V8.4.7+)

Embedded data

You can embed notification data
directly within a message to
provide easy, automated access
to data. The data is formatted
like the grids in Salient
Dashboards, including
highlighting if it has been applied
to the original dashboard.
Several options are available to
customize the notification. For
example, show the entire grid or
only totals/averages.

Brand

Our Cola

Cur Mean

Cur DietCala
Our Lerman-Lime
Our 5F CF Cola
Cur CF Cala

SF Dwr Lemam-Lime
Cur Mew Dist
Cur Punch

Dur Cherry Cola
Our RoatBesr

SF Qwr Mean
Cur Orange

Our Punch

Total {14)

Dashboard Notification

Units  Uinits Units Net Revenve Net Revenue Net Rewenoe

This Diff % Change This Diff % Change
109,316 3637 344 2939941 5,563 06
40,654 B50 216 385,239 -5,107 -1.56
17,423 1774 498 2325229 5,568 174
11,883 1494 - 2103822 10,626 114
11,354 424 286 LE4.741 4,813 602
11,275 1EGE - 584,036 10,023 1354
3118 148 -4.53 523452 -1,817 -7.19
2875 474 - 522857 -3,645 -137%
2,183 284 - 524,730 a7s 4.1
1,682 137 281 518,369 559 314
1,667 171 - 514,889 a75 G.24
1,585 119 212 517,454 a5 oz
178 E S - 22,682 03 2307

] 3 - 276 EE) 100
235319 10434 467 52,048,117 28,007 138

Go To Dashboard
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Filter data by recipient

Recipient filters allow you to efficiently manage the distribution of relevant data to multiple users. You can use a
single notification and apply filters based on user role or security level to create custom reports—reducing setup
and maintenance time. For example, send each manager his or her own results using the same notification and
dashboard. For each recipient, choose what to filter on. You can select members individually or apply collections.

Recipients Filters For Each Options
(JBAIRD) Customer.SalesRep: Saird Jim | None
(LJOHNSON) Customer.SalesRep: johnson, Loulise None
(PGORDON) Customer.SalesRep: Gordon, Pat | None

Graph difference between timeframes (in V8.4.7+)

You can visualize the difference between timeframes in more charts. Just pick the new "Difference" option on the
widget menu.

Gauge
A gauge can show the difference - 1 2 Z 6
between two date ranges to provide 7

a quick glance of how much a

measure increased or decreased. Th|5: 1 5.-988
For a budget measure, the gauge Last: 17,214
can show the difference between .

actual values and budgeted goals. % Chg -7.12%

As always, highlighting is available
to spot changes that need attention.

Comparative/Multi Comparative

o o SouthEast Area ($4.205) Y
Comparative views provide visual

comparisons of data groupings (e.g., s
regions) to show what increased or Southwest Ares P s2.767

decreased the most.

NorthWest Area .554?
East Area B s1.421
Mear West Area IS243
-6400 -4200 -2000 0 2300
Difference
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Trend/Comparative Time Series 170k

A trend of two timeframes can show
the difference between

. w
corresponding dates. For example, W
how much higher or lower were ?E 1k
results than the same time last year? X i
=
-180k
01/10/20271 04/18/2021 07/25/2021 01f 2/202:

Mix
A mix chart can show a breakdown
of changes in data values.

Better sorting (in V8.4.7+)

Custom sorting options provide full control over how the data is ranked.

Additional sort levels

You can choose multiple sort levels to rank members that have the same values. For example:

Sort by sales for this period to see lost customers (sales of zero) at the top, choose sales for last period as a
secondary sort to rank the lost customers.

Units
Customer CustName This Last Diff % Change
=[] 03430 OMLY ONE DOLLAR 0 Bl 320 -1,320 -100.00
=[] 03138 ROGANS WORTHEAST - DEA 0 . 676 -576 -100.00
=[] 03612  SKYLINE RACEWAY 0 472 472 -100.00
=[] 05610 HORMELL WHOLESALE GROC CO 0 437 437 -100.00
=[] 02665  BAOAKLEY HOUSE - CORMELL UNIY 0 363 -363 -100.00
=[] 02992 D)/GW 0 288 -238 -100.00
- [] 11758 'WAVERLY LITTLE LEAGUE ALK 0 263 -263 -100.00
=[] 07216 MARK TWAIN LITTLE LEAGUE 0 256 -236 -100.00
- [[] 03053 CORMIMG NATLLTLG (MAJCR) DFP o 22 =22 -100.00
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Group data in flat views by dimension and then rank results by data values.

} Channel Package Brand Units Flweﬁﬁi- Met Price Margin
_"_u".' nolesale Clubs BF% Cn Qur Cola h 323 209 0.65 100
YWholesale Clubs 6E% Cn Our DietCola 205 129 0.63 5a
YWholesale Clubs 2Ltr-3 Cur Cola 200 132 0.66 47
Wholesale Clubs 6E% Cn Qur Meon 10 71 7.0 32
VWholesale Clubs BF% Cn Qur Lemon-Lime 5 5 1.02 3
Wholesale Clubs 6E% Cn Hires Root Beer 3 3 1.03 2
\ideo Stores 200z MR Cur Cola 54 Ta 1.44 52
\ideo Stores 200z NR Qur Meon i 51 74 A5 43
Video Stores 6F% Cn Our Cola 34 22 0.66 M
\Video Stores 2Ltr-8Pa Our Cola 32 24 0.7 10
\ideo Stores 6F% Cn Our Meon 18 14 0.76 7

wish. For each level, choose

any measure or dimension
and pick ascending or Channsl \F [
descending order.
— | Brand IF :]
— | Unit=s IF :]
+ Add Sort
Apply Cancel

Sort multiple ways in Crosstab

You can choose different sort methods for rows and columns in Crosstab widgets. For example, you might want to
sort rows alphabetically by name and columns by sales units. (As in previous versions, the sort is based on total
values.) This capability is available in the custom sort area.

12Pk Cn 2Lur-3 &Pk Cn

¢ Units Units Units
KeyAdoount This Last This Last This Last
* 1} A Plus Marts B3 144 593 477 = 70
* [ Acomn Mias [ 105 ¥ 59 ¥ ¥
* 1Al Others 7,845 6,800 8188 7,453 24,375 18,228
» [] | American Food & VYend [} [} [} [} Bi5 TED
» [ | Arroww Mart 220 115 180 295 20 7
* [ B- English-Morth 122 129 192 7B 2 7B
* [ 8- Englizh-South [} 134 [} [} [} [}
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New mix (percent of total) calculations (in V8.4.7+)

You can add new mix calculations to see share of the market multiple ways in a Crosstab (two-way) grid.

e Column Mix (Mix - C) - shows percent of the total of all columns (e.g., one brand in a region over all brands in
that region).

e Row Mix (Mix - R) - shows percent of the total of all rows (e.g., one brand in a region over that brand in all

regions).
e Total Mix (Mix - T) - shows percent of the total of all rows and columns (e.g., one brand in a region over total
sales).
Meocha Coffee Tota
Units Units
Mix - C Mix-R  Mix-T Ml
This  [Units) {Units)  {Units) This {Units)
SouthEsst Ares 185 403 E8.0 284 459 705
SouthiWest Area 34 395 12.7 5.2 26 13.2
East Area 25 455 9.2 3.8 55 2.4
MorthWest Area 24 480 5.0 37 50 7T
MorthEast Area o 0.0 0.0 0.0 1 0.2
Total (5] 262 100.0 41.2 B51 1000

This new capability makes it easy to add calculations like: each brand/package combination as a percent of total

sales, product sales percent within a category and store, mix of sales across top brands for each sales rep, much
more.
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Scatter plot for dimension-level data (in V8.4.7+)

You can plot dimension-level data on a Scattergram to find trends and outliers by attribute or grouping. For
example, view sales representatives, accounts, geographic areas, packages, etc., to find correlations between any
two measures. This new option supplements the key-level (e.g., customer) Scattergram available in previous

versions.

Sales Representatives - Commissions vs. Sales Units

13k - .
Sales Representatives Py : Accounts
- commissions vs. units - het price vs. units
9.6k N .- for one product
2 o h
£ 6.4k = 74 L
£ * 2 o0 @
o
) L] ] ® ' ®
LX) (] b o S
3.2k o 18 |@
®
e °
0 '“ ® ] 25
0 sk 10k 15k 20k 25k 30k 0 2.5k Sk 7.5k 10k 12.5k
Units Units
Zip Codes - Buying Customers vs. Products Sold Packages - Margin Per Unit vs. Discount %
320 B} 17
Zip Codes Q ° Packages
- # of customers vs. # of 14850 - margin vs. discount
,“;" Su0 products 14850
% Products Sold Count: 84
g Customer Count w/Sales Units: 307
o an T - ®
c 160 = 86 ®
3 L ] 2 o @
Y s -
u . ®
: 81 o 43 [
3 ®e o ' ® o °
) L ®eoo o
@ [ ]
M ’ ’
o amand 0.094
20 40 &0 80 100 0 10 20 30 40 50
Products Sold Count Discount %

Key Accounts - Net Price vs. Units for 12 Packs

More options for dynamic filters (in V8.4.7+)

You can apply more types of filters within a dynamic filter to control the data used in the test. Now you can create
filters by selecting members, "excluding" members, and combining multiple filters together, in addition to using the
collection-based filters that were previously available in this area. For example, apply a dynamic filter to narrow
down on products that are new to one business channel, but not others.
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Improved sharing of dashboards with private collections
(in V8.4.7+)

If you share dashboards that have private collections, the dashboards will preserve their filter information, including
regular collections (i.e. saved sets of members) and test-based filters. Therefore, users who don't have rights to
create global data can more easily share dashboards with other users in this version. Any private collections will be
converted to regular (i.e., anonymous) filters. Any private dynamic filters will be saved and applied as test criteria.
As a result, dashboard recipients will see the same data as the original user.

Exception enhancements (in V8.4.5+)

Custom graph colors

In visual options, you can pick custom colors to represent what passes and what fails.

B razzed ) Failed @ cumulative
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Multiple bar graph formats

Choose horizontal or vertical bars in comparative exception graphs.

Exception (Customer) '—_| Maximize
Artive Brand Duplicate Wid g\9£17
1003 1 Export
@ Explore From Here
A pgrify
Joa <> Custom View
| showin Mobile
[[] Hide For Phone
0% # Vertical h
Haorizantal
>< Cloze Widget
25 I I
Our Cola Our Nean Hires Root Beer Owr 5F CF Cola Crange
Cur DietCaola Cur Lemon-Lime Ginger Ale Cwur CF Caola

i m ¥

B Fazz=d @ Failed

Simplified exception widgets

You can hide exception metrics to simplify the screen. For example, you could remove columns for passing
customers if you are only interested in failing customers. After removing metrics, you can easily add them back
using the measures tool.

Failed % Failed
T Channel Totals This Last This Last
|:| 3rd Party Operators 59 25 25 424 El Totale
(] All Othr On Premise 1122 1,033 1,047 939 —
(] Bars/Taverns 212 111 106 524 El e
[] Beverage Certers 53 28 27 52.8 LJ % Passed
(] Churches 57 48 47 842 | [v] Failed
[] Clubs 115 60 55 522 | ] % Failes
[] Colleges 262 234 231 59.3 ’ —
Cancel
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Improved test criteria

The exception test can use less than (<) or greater
than (>) in addition to the options that were previously
available (equal, not equal, less or equal, greater or
equal, or range). For example, find customers who
purchased something using a test of greater than zero
to include decimal quantities less than 1.

Custom precision (in V8.4.5+)

You can choose the number of decimal places to
display for any measure in a widget. For example,
show fractional amounts for quantities if the data
supports it; display cents for currency data; choose a
custom precision for percent change data. The
selected number will override the precision defined in
the dataset.

Exception Test

Accumulate By:

Customer Ly
Data Type:
Units Ly

Value:
Units
This & @
75,260 1153 sort Ascending
293483 385
Sort Descending
23519 30.¢

20,109 281 Customn Sort
17,356 227
15,651 387

Ao an LR

Highlighting

Decimal Places
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More access to data for Power Viewers

In this version, view mode allows Power Viewers to go beyond what was built into the dashboard. Power Viewers
can add any measures, group data by any dimensions, or add any filters without switching to explore or edit mode.
This enhancement includes the ability to access data in other cubes (i.e. activities or data sources). The user can
make changes to investigate the data wherever it leads and then save the dashboard to share it or return to it later.
These new options are available in all new and existing dashboards by default but can be turned off in dashboard
settings if you wish to lock down a dashboard. The Measures area may also be restricted for a user group (requires
Admin. Utility V8.5+). As always, comprehensive security options allow organizations to fine-tune data access even

further.

Comparative

Downlevel Order

&l
]
3 Product List ha| 183
& 353
3.05
1222
> [ Mystic Wate 378
* [ SF Qurlem: @-Lime 3118 442
Total (89) 270,205 74

Cuiber Sales

Available Key Order Selected

= Customer Brand
Customer List I Package
Company 3 Product List
Region [Customer]
SalesRep Group By
AzzignedRouts attrlbutesl
Channel

cubes

KeyAccount
TipCode
Cigy -

Met Revenue
This % Change
38462 -90.37
36,260 -B9.ET
30,681 -B9.57
3,771 -89.%3
7.970 -89.30
7.905 -89.58
3654 -97.44
2520 -90.71
2,207 -90.77
2211 9014

Cancel

1to 50 of 89

I\

F Cur|

@ View

B> <

CuREavQ

o Units

] NetRevenus

Load a Collection | Create a filter

‘ j o Date
Equiv
=l Custemer
C
G
Region [Customer]
- SslezRep =
= 3
< page[1 Qo2 > Shous A Cancel
Available selected [ ] Creale New Group
=] Quantities Units 1)
Avg Units/Buying Customer Met Revenue &>
Days0nHand
MC War Volume Cont
Promuo
Proma %
UnitsPerDay
=) Income
Avg Revenue/Buying Customer
WA %
rhds'e e
3
Showe Al Canicel
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Dynamic filters

This version introduces test-based filtering to easily isolate and analyze parts of the business. This capability is like
dynamic collections (i.e., Of These) in Salient's desktop application (SIM). Now this type of filtering can be
performed directly in Salient Dashboards. Choose what to test and set custom criteria, which can include a single
rule or multiple rules joined into more complex business conditions. Example use cases include active customers,
new customers, lost customers, at-risk customers, new placements, active or allowed products, same store sales,
and much more. After filtering, analyze the data in any of the powerful charts and grids available in Salient
Dashboards.

Filter on at-risk-customers. Analyze at-risk customers.

Where are they? What sales reps are responsible?

Dynamic Filter

Units Net Revenue
Accumulate By

Customer positive sales in earlier e lexi T lex T
NOR time period Near West Area TS-Kinser o 3418 0 24,020 ] 3

Wear Wesr Area Dffice-Kinzser 0 669 1] 5,330 1]

EastArea Office-Haudenschild 0 370 o 2,289 0

Measure Data Type Operator Value SouthWest Area Stark, Salon| Share Trend (Tatal)

Units This - 0 D MEI.::::_—'\rea E:frde::i::i \'usf_o:'.!e'qu When did
SouthEast Ares  Saxton, Torm they Stop

M re o - Ooeratar Valu Mear Wesr Area T5-Lazosk o .

2 Tyee NonhWestArea _Johwson, Lo buying?

Units Last = 0 [j Near WestArea  TS-Ferkel -

Office-Kinss| =

MNear West Area Office-Ferke|

ML o sales in current time
period (e.g., one month) S

Advanced options provide more customization options, such as date range options, additional filters, and
equivalents.

After creating the filter, you can save the custom rules as a dynamic collection that can be reused and shared.
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Column filtering in Multi Comparative

You can filter columns to compare results across any subsets of the data within a single widget—Dby building filters
into individual columns or using interactive benchmarking options to compare whatever is selected to "all others"
and custom cohorts. This new capability is available in the Multi Comparative analysis.

Individual column filters

Just click the column heading and choose how to filter the data: select from any available dimensions or keys,
apply a saved set of members (i.e., collection), or turn on a dynamic filter based on test criteria. Filter any columns
however you like to create customized views of performance; as in previous versions, add as many columns as you
wish for a single measure or multiple measures. For example, compare performance across individual brands,
packages, and custom groups of products in one view. A filter icon ¥ indicates that a column is filtered.

Al Products TourCala W2 Pack Cans Your Carbonated 'F‘rolel::s with Net
Brands Price = $10
Uniits Units Units Units Units
Channel This | % Change This Last % Change This % Change This % Change This % Change
[] Regional Chains 87.307 1854 35209 29,847 038 38902 226 80,345 2011 @ 5.365 -18.ed
|__ Conv With Gas 29,431 10.01 12,751 11.550 10.02 5.568 14.54 26,121 10.67 12266 -6.59
[} mass Merchandisers 23,393 27250 10.975 15,990 3136 @ 15.2%0 2053 @ 23053 2733 @ 1.758 258
[[] other Graceries 20611 4.06 8,380 7.B283 12.56 3185 BE4c @ 17.308 2.28 7557 -12.18
|__ 3rd Party Operators 14378 -2.29 5523 5.951 -7.13 201 55E1 @ 12165 -8.63 5.953 -16.47
I__ Crrug Stores 14,296 10.74 5.9E5 5.797 2.80 731 3.32 13532 9.23 1.223 87
[] Local Chains 11.851 516 5.377 5191 3.58 4,195 6.91 10,979 5.56 1.118 -18.45
|__ Industrial 9576 247 2,151 2153 -0.37 1 -20.00 @ 5241 478 2215 6.70
|__ Superettes S.020 -7Bd 3681 4.215 -12.67 2349 2231 @ 7.875 -10.14 1.551 -2234@

Dynamic benchmarking

Apply a dashboard filter and set up columns to compare performance against benchmarks, such as industry bests
and standards. This method of column filtering allows users to select what they want to compare from a menu. For
example, compare a single account to "all others" and/or a top-performing group of similar accounts (i.e. cohort).
The columns update dynamically based on whatever filter is selected at the time (e.g., pick a different

account). Your administrator can create custom cohorts for any part of the organization.

Multi Comparative 'i] HeyAccount (Customer) *

R O Foods Form R O Fosods E

Lase Month vs. YAG DR D Foods Yiast Month v YAG _3:=_-lr_' chimark Group:
Target Conwv with Gas Acct

Units Units
Form This Diff % Change  Mix({This) This Diff % Change Mix (This)
» [] PET 3188 -785 -15.76 7.1 4,440 733 19.57 £9.%
[ Glas= 164 92 127.78 4.5 226 55 3216 30
[ Fountain Tank 161 -14 -2.00 44 10 15 300.00 01
» [ Cams 148 150 7.500.00 4.0 2,559 -1.314 -33.07 359
[ Cups&Lids o 0 0.00 0.0 43 48 100.00 0.&
[ Fountain BIB o 0 0.00 0.0 28 19 2711 04

Example uses:

e Compare any sales rep to all others—are they doing better or worse than average?
e Compare margin, price, etc., for a new product to similar products.
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e Investigate any account—how does product mix compare to top-performing accounts; what metrics are better
or worse than average?

Multi Comparative
Davis. John Channel
Month To Date | :r"f‘:rh T:gaE I_ TMonth To Date | Al
Diavis, John enchmark Lroup: Others
op 3 Sales Reps
Channel Units  Margin % Units Margin % Units | Brand
[ Regiznzl Chainz 5005 445 20106 450 70,255 | | Sur e Dise w
» [ Laocal Chains 1.214 482 11.827 41.6 16,142 Muiti Comparative
[[] Conv'With Gas 1.6 t5h 11.560 £33 2B3T77|  DOwr Mew et Package New I'Odl.lCt Vs,
+ [ Other Grocsries 1.24§ - p "
O Superenes Sales rep vs. top similar products
» [} Drug Stores 1,25 2 =
[ Mazs Merchandizers 26 I rformers and a“ )
» [] Beverage Centers 4z OthEI'S | E
[T Comv-MNoGas _- -
Tatal (35) 11.02 . . E I I I I
20z Fa 15 TesMR2 240z Pa 2l
Multi Comparative I Uiz Margin (Lasz 12 Monahs | Our New Diet) IBIUnE Mangin (Lasz 12 Manths | Benchmark Group: Die Colas)
R O Foods Form
Last Manth vs. YAG | R D Foods TLast Month '::s. \'.-‘-}G. l_BeE:I"rn_ar!s Group:
Target Conv with Gas Acoct
Units Units
Formi This Diff % Change Mix (This) This Diff % Change Mix (This)
[ FeT 3188 785 -13.76 871
» [] Glass 164 9z 127.78 45 K
[] Fountain Tank 161 14 -800 4.4 ev account vs'
» [ Cans 148 150 7.500.00 4D targets
[[] Cups&Lids 0 ] 0.00 oo
> [] Fountain BIE i} o 0.0 on

This feature works with password collections to provide automatic comparisons of user-assigned data to
benchmarks. For example, how am | doing compared to everyone else? The same dashboard can be used across
multiple users with different results depending on user rights. Additional setup is required to use benchmarking with
password collections.
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Custom column headers

You can customize column headers to help users
understand what date ranges and filters they are

viewing. "Auto" options are available to automatically Date Options
update the headings based on the context of the data. & Auo
Jeer Defined

Month To Date vs. YAG Yionth To Date vs.

SouthEast Area YAG | All Others
- - Filter Oprions
Units Units —
This < Last This Last s _—
22,726 38,208 52,534 77,296 Hgron
9,322 18416 5818 9,624 Ugkr Dafined
3,10 10,730 21,292 27810
Pregend Key/Dim Nams
Delimiter
Pips

Cancel

Column filtering in graphs

The filtered data is 95%
also available in graph
format for both column
filtering methods (e.g.,

5%
percent change across
different groups of @
products). 5 oum
o I
=
0% I -_— . . I - I

Regional Chains Mazs Merchandisers

Conw With Gas Other Groceries

B Units [This vs Last] (All Products) [l Units [This vs Last] (Qur Cola) i Units [This vs Last] (12 Pack Cans)

Umits [This v= Last] (Qur Carbonated Brands) Units [This v= Last] (Products with Met Price > §10)
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Equivalents by column

Equivalent units can be applied to individual columns to meaningfully express results. For example, display volume
in terms of cases, 24 12-ounces, 24 16-ounces, and 24 8-ounces within one widget. This capability is part of the
new Multi Comparative filtering feature.

=]
=
[=1]
=
(=1

Dur Cola

Our Neon

00

Our DietCola
Dur 5F CF Cola
Qur CF Cola

Dur Lemon-Lime
Our New Diet
Ginger Ale

Vernors

R L T T L B e

(0 o O O

Hires Root Beer
Total (78B)

Month To Date vs. YAG -

Cases

Units
This L Last
116,095 171,296
39,995 59,002
35515 55,592
11,578 18,002
11,485 17812
9,519 14,034
6,631 10,625
3,754 5,350
3,050 4208
3,077 4,356
273,537 407,952

Wilonth To Date vs. YAG -

2412 oz.
Units

This Last
180,359.34 255,788.03
62,0208 38,894.18
5632180 33,693.04
14533432 2274362
1508054 22,891.45
16,961.39 24,215.24
8,775.05 13,546.58
6,783.67 §,5592.58
427959 584.58
542177 7,389.93
40852365 595,451.65

Custom calculations for columns

You can apply special calculations based on columns, such as difference in volume for one sales rep compared to
another or number of customers buying one package versus all other packages. This feature requires that the
dataset has temporal measures (i.e. measures based on specific timeframes) that can be overridden to show the

desired information.

Multi Comparative

Ve ILNET

Channel
(] Convwith Gas
[] other Groceries
| Drug Susres

] Regional Chains
[[] Mass Merchandisers
] Superetres

| Conmy - NoGas
(] Industria

[ Revprase Cenrers

Tozal (33)

Channel

Maonth To TMonth To
Date | Qur Date | All
Mew Diet Others

&8 150
40 52
32 34
18 .
18 22
16 23

1 196

1l 74
355 2064

Month To Date |
All Others ¥s
Selected Brand

Difference

Difference

=1

185

16585

YMonth To Date vs. YAG -

2416 oz.
Units

This Last
137,005.26 19715112
7,583.90 68,032.14
4278182 63,475.67
11,241.24 17,113.72
11,344.21 17,231.62
12,931.99 18,435.72
5,636.12 10,225.54
508775 715443
322.99 4471.42
4009932 5,586.45
311,44278 451,819.11

Yhonth To Date vs. YAG -

24/8 oz.
Units

This Last
27401052 39438225
9516780 136,064.29
85563.65 126,957.35
2248248 3422743
2268341 3448323
2586393 3687145
1327225 20457.08
10,175.50 1438886
845.98 88283
8,199.65 11172580
622,644.57 503,638.23
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Improved usability

Shortcut to add all measures

Add all measures in a category with a single click. This new feature also works with descriptions and dimensions in
lists (e.g., customer or product lists) to quickly show all available information.

Available Selected l,, 9P Create Mew Group

fﬁl‘ | Quantities ARD Azzet Ct G
4[] Inceme APC Drops e
H Cost APD Promo L)
Add EI“ B[] Margin APD Units (2
measures in } H [] Duration APO WO Ct G
Eategnrv @[] Frequency AVD &
@ [] Causal AvE Units/Buying Customer (2
H [ ] Customer Descriptions MC Var Volume Cont G
- ;._ Customer Dimensions Promo 6>
A Company Promo % ea)
[] Regicn Promo Units/Orop (T
A =alesReo h Unit= i)
> -

[ TP PR . WY N

Cross-platform dashboard links

On a mobile device, a standard dashboard URL (i.e., http:// or https:// prefix) will take you to a landing page where
you can choose to open the dashboard in the mobile app or a web browser. You can also choose your preferred
method for future dashboard links. This enhancement makes it easier to view and share dashboards across
different devices. Mobile dashboard links (i.e., salient:// prefix) open directly in the mobile app like in previous
versions.
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Easier image management

that allow you to search for an image —_—

and select multiple images. l\/‘ [ exclamation X ]
In addition, administrators can manage
images in the Admin Portal.

exclamation100.png exclamation.jpg
5528 x 5414 2800 x 3437

Grid access in custom views

In custom visualizations, you can switch to grid mode to see the underlying numbers.

Administrative improvements

The Admin Portal includes more settings to provide easier configuration and management of datasets. For
example, add custom color palettes, edit and create date presets, change the portal dashboard or default
dashboard for exploring, and more. In addition, an administrator can add and edit server settings, including the
display name, language, configuration file names, etc., when the Admin Portal is accessed on the Salient
Dashboards machine (i.e., localhost). See the Salient Dashboards Installation and Configuration Manual for more
information.
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Version 8.3

Faster dashboard export (in V8.3.6+)

You can export a dashboard
to a file without opening it
first. This new option is
available in the dashboard
menu.

1:'_-_':' Refresh Import Optio -\.-_-.

._:: Mew '!-IF Explore

-

[ Financial Qverview
4] Open

1 Move

ﬁ Rename

[ Delete

B3 Add Folder

ﬁr Set As Home

1y Set as Favorite

~

& URL

{1 Export

Easier setup for comparative trend graphs (in V8.3.6+)

A Trend graph that has two date ranges (This and Last) will automatically show both timeframes. As always, you
can choose your preferred timeframe option (This and Last, This only, or Last only) in the widget menu.

Trend
140Kk

[i=]
L

o —~

Quantities

47k

B Units (This) @ Units {Last)
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Shortcut to select multiple rows (in V8.3.4+)

Press Shift as you click in a Net
grid to quickly checkmark a Product ProductDescription Units + Revenue  Net Price Margin
block of data containin
. 9 > 0101 12PK CN Qur Cols 593,007 1,599,440 2.70 656,752
multiple rows. You can then
VieW Subtota|s for the 4 0701 Cans Our Cola 285,562 042 705 3.30 523,828
selected rows or ~ 5701 2LTR-8 Our Cola 235723 951,548 404 414,939
investigate the members by , @ 0102 12PKCN Our DietCola 181,051 494612 273 190,045
drilling down, filtering on SR e 176,545 451935 256 176.790
them, or graphing them. ‘ i, o= ' - i)
» 2001 200Z NR Our Cola 160,045 979,502 6.12 638,099
: 5001 16PNR8 Our Cola 122,731 419,752 342 179,641
' 0702 Cans Our DietCola 120,283 421,212 3.50 229,962
‘ 2004 200Z NROurN 6.09 448,275
) 13 3.41 208,106

0704 Cans OyNeo
011 upxcr\h

5 2.83 87,338

0116 12PKCNOurS 2.78 78,588

5702 2LTR-8 Our DietCO1 407 115,664
Checked (10) 2,105,458 7,358,995 3.50 3,666,437
Unchecked (3 2,257,295 9,675,296 429 L210818
Total (350) 4,362,753 17,034,290 3.80 8,077,255

Comprehensive options for notifications (in V8.3.4+)

Several new options provide a complete solution for automated notifications.

e Better automated reporting - Notifications no longer require conditions; therefore, they can be used for
automated reporting that doesn't depend on test criteria. For example, send data reports every day, week,
month, or whenever you wish. As always, the data is based on your preferred widget and can be completely
customized.

o Excel and PDF - Attach Excel spreadsheets and/or PDFs to email notifications. This new feature makes data
portable for access from anywhere without needing to log in to Salient Dashboards.

e Templates - Your organization can create multiple HTML templates to customize the appearance of email
notifications. You can then select the template you wish to use during notification setup. Templates can
include custom content as well as design elements such as logos and colors.

e Improved flexibility - Optionally, create different messages for mobile and email.

e Rich text editor - A rich text editor provides more formatting options for email messages.

e  Quick expressions - Just point and click to insert any of several variables, such as the dashboard URL, mobile
URL, dashboard name, number of members, or a list of members, into the message.
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Name: Category: Currency Table:

Package comparison Global v None v

Basic by Channel - Comparative - Month To Date vs. YAG

Conditions mm Turn onloff
conditions

Frequency [ ] Advanced
Schedule: Start: End:

Monthly - First Work Day (8:30 am) ~ || 08/04/2022

Delivery Method ()

Mobile Mobile & Email

[A send if no members pass [ ] Send when members update [] Show only new members

Quick
expressions

Template

selection

Template:
Report 1 ’ %

e

For review:

{{dashboardMabileUrl}}

This report includes
Email data export (.xsls)

[4] Email PDF of dashboard

{{firstByDimension}} A e

{InumMatches}} XLSX and PDF x

attachments

{matchedMembers}}
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More control over mobile dashboard layouts (in V8.3.4+)

Mobile dashboard layouts can
automatically show or hide
widgets based on device size.
This new setting provides better
control over screen space in the
mobile app. For example, a
dashboard could show a large
graph on tablets but hide it on
phones.

New share trend visualization (in V8.3.4+)

An unstacked bar graph shows performance of multiple people, places, or things over time. The bars are arranged
beside each other rather than stacked to provide a direct comparison of values. As always, you can customize the
graph by choosing how many items display, a color palette, actual value or percent, and more.

5Bk

47k

042021 0672021 08/1958 1042021 1272021 0272022 04/2022 06/2022 072022

L
)]
o

2

Lo
=

—_
=]
=

B Cur DietCalz @ Our 5FCF Calz [ Qur Mew Diet
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Explore mode enhancements

Fewer clicks needed to explore (in V8.3.4+)

Opening or importing an “explore” dashboard (i.e., saved or exported from explore mode) will take you directly to
explore mode where you can make changes like adding measures or changing the analysis type. In previous
versions, these dashboards opened in view mode.

More options while exploring

Dashboard settings are now available in explore mode to provide more ways to customize the dashboard. For
example, a user might turn on host codes or apply custom colors to a graph. Other dashboard settings include
options for Knowledge Manager, exporting, widget title information, and more.

eneral Settings

» Dashboard Settings Mix

ashboard Settings

Region [Customer]

B Advanced :H: Display Host Cades Mix
T Region u Region [Customer]
@ Knowledge Manager
[ o4cEastirea 58,
B2 Category Visibiliy [C] 21 Near West Area 20,
[ 07 NorthEast Area
&,  Member Coloring [ 01 NorthWest Area 56,
[[] 06SouthEast Area 63,
Badge Image:
[ 02 southwest Area &5,

none
e
Export:

Prompt

Allow Spawning
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Grid improvements

e This version provides better performance in large grids with many columns.

e Grids have an updated appearance. For example, expand multiple levels of data using streamlined arrows
instead of plus buttons.

e A new option provides endless scrolling within a single page. When infinite scrolling is on, users can simply
scroll down to see more members; data continuously loads to provide a seamless viewing experience. (Infinite
scrolling is not available if auto-expand is on.)

e After resizing a column, you can save your changes in the dashboard if you want to keep a custom column
width. To change the column width back the default (e.g., autosize), just select the reset option from the menu.

Units Custaomer Count wi/5ales Units
%
Region This 1 Last Diff Change This Last Diff % Chg @
- :I SouthEast Area 69324 84719 4605 712 411 433 .22

Sort Ascending

* Saxton, Tom 16,831 16433 398 242 93 a4 -1
Sort Descending

' brge 16013 17,052 -1,03% 608 78 85 T
Updated 13,229 9,872 3,357 34.01 9 9 0 Highlighting
dppearance 10431 9610 821 854 7 & 1 T Remove
8518 5909 1,609 2329 40 42 2
» T5-Lasoski 3,278 3544 268 751 126 137 -1 | |Resetto Auto Width
> Andrews, Greg 974 1,213 239 1970 55 56 -1
» Special Event 25 42 13 3085 2 34
» Hastings, Allyson a | -— -23 . ey 1 1 o Save and _rESEt
aiesren- 9ot ' column widths
k] |:| SouthWest Area 65067 60886 369 5
> [[] EastAres 58896 55051 267 1 421
» [ Morthwest Area 56410 50,748 317 6 -1.89
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Merge collections

You can merge multiple collections together into new collections to facilitate creation and maintenance of custom
filters. For example, merge multiple categories of brands together into a single collection. This new capability has
several options to provide full control over which members are included in the new collection: merge all members,
only common or "shared" members, only unique or "different" members, or members that belong to some

collections but not others.

Collections Merge Collections

[ Create New Collection l l [y ] Merge Method

Yy
bearch Merge Collections 4 ﬁ )
A Shared Different Shared
B3 Customer Checked
Search

B3 Product 1=l £ MArketng Latego Merge only the members that are commaon to all the
B3 Driver selected colfections.
= [] Coffee Brands
B3 ActuzlSalesRep

[ Energy Brands Juice Brands

[ I1sctonics

[A Juice Brands Mew Brands 2018

1 Mew Brands 201

[ old Brands 2017

[] other Carbonate

[ Exclude Members

Cancel

Sort by code or name

You can sort data by names or codes of dimension members (i.e., groupings) even if host codes are not currently
displayed. Just click the column header and choose your preferred method of sorting.

Units
AssignedRoute @
Elm,5-5ide,W-5ide Sort Ascending
HHDS,Elm Hgts
Sort Descending
Vending

Sayre Waverly Sort Host Code Ascending

Towanda,Wyalusing Sort Host Code Descending

(0 o
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Information about exported files

An exported file header includes the export date to provide a record of when the file was generated.
| A | B | [ | [ | E . F . ¢

1 ]Expuded On - 5/9/2022 10:56:43 AM |

2 Comparative ~ Date Range: 1/1/2022 Sat - 1/31/2022 Mon (1 Month)

3 |Total Company: 2

4 | Dataset: Bottling

o2 |User: JDOE

6

[

8

9

Cube: Sales

Path: Customer.Company:

| By: Company

| Sort: Company: Ascending

0 Company Units Net Reveni Net Price Margin

1 Company ' 269924 237839 0.88 116826

Smarter drilling in Exception Time Series grids with
dynamic collections

In this version, drilling is more intuitive in Exception Time Series grids with dynamic collection filters. If you drill on
passing or failing members for a specific date, the resulting list will use the original grid timeframe (e.g., all twelve
months) when determining members that meet the collection criteria. The list will display the subset of these
members that pass or fail the exception test on the given date. As a result, the number of members in the list will
match the cell in original grid.

0B/2021 169 239 539 76.1 262 37.0
0772021 167 23.
= ' . Exception (Passed Customer) ~ [Units >= 1]
08,2021 172 24,
Our New Diet Customer List

09,2021 161 22,

102021 153 21| Customer  CustName Units .

11,2021 146 20. |:| 70455 S NEWBURG DIST. # 715 134

1272021 154 20 E = Vil WILLAE NORTH #17 134

Average 133 21. D 7043 5. NEWBURG DIST. # 15555 32

Met Cumulative 284 40, |:| 11992 VILLAGE NORTH # 71 65

Participation 54, D 70435 5. NEWBURG DIST # 935 65
D T045 L. NEWBURG DIST. # 056 47
[] 70205  OBECK INC £4801 44
IS -
Total (154) 1,338

56



WHAT'S NEW IN SALIENT DASHBOARDS

Improved usability

Cube sorting - Context

This version sorts cubes alphabetically to make
it easier to find data.

&

Sale -

ate Range CMA
Last 16 Months

m
=

Filter By Lo
Company
Inventory
Y Filters
Mone ProductsAuthorized
% Measures 1) )
£s
Units
Weather —

More information -

When searching or selecting members by

code/ID, you can see names in addition to Search By: () Members Names
%)r(.Jes to quickly identify what you are looking @) Internal ID
Available: 9
Internal IO AssignedRoute
009 Corning 5ch Dist
Coe Corning,P-Post
o0 Elm,5-5ide,W-5ide
ooz Farie Dst P-Post
003 HHDS,Elm Hgts

Security enhancements

This version improves security by encrypting cookies.
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Version 8.2

Trellis charts

The trellis chart shows performance across various people, places, and things. The trellis (i.e., small multiple)
displays an array of small graphs for multiple sub-categories to break the data into smaller pieces. The trellis makes
it faster and easier for Dashboard Designers to build multiple visualizations into a dashboard. The designer can
pick the layout (e.g., 2 x 2) and other settings, such as borders, custom headings, consistent member order, and

more.
When a standard trellis is on, each graph represents a top-level grouping (e.g., each region). The data is then

broken down according to the next level (e.g., brands in each region).

SouthWest Area SouthEast Area

25
” I i AR

&y
=
=
Y286
= Cur Cola Our Neon Our CF Cola Our Cola COur Neon Our CF Cola
Our DietCola Our Lemon-Lime Cur 5F CF Cola Our DietCola Our Lemon-Lime Our 5F CF Cola
East Area MNorthWest Area
25
: ) l .
: H N
= - I
LJ_ 2.5 | ]
= Cur Cola Our Neon Our CF Cola Our Cola COur Neon Our CF Cola
Our DietCola Our Lemon-Lime Cur 5F CF Cola Our DietCola Our Lemon-Lime Our 5F CF Cola

B Units [This vs Last]
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A measure trellis is also available. A measure trellis shows a small graph for each measure, grouping the data at

WHAT'S NEW IN SALIENT DASHBOARDS

the top level. A measure trellis can help correlate and compare performance metrics.

Units Margin
12Pk Cn [ | 12Pk Cn I
&Pk Cn — I 6Pk Cn |
2Ltr-8 | 2Ltr-8 [ |
200z NR [ | 200z NR [ |
16PNRS ] 16PNRS 1
Premix 1 Premix |
Net Price Customer Count w/Sales Units
12Pk Cn | 12Pk Cn
6Pk Cn 1 6Pk Cn
2Ltr-8 [ 2Ltr-8
200z NR O 200z NR
16PNR8 ] 16PNRS
Premix | Premix

@ Units [This vs Last] 8 Margin [This vs Last] @ Net Price [This vs Last] Customer Count w/Sales Units [This vs Last]

More options for expanded graphs

Starting with Version 8.0, you could expand dimensions to see data at a more granular level in comparative and
mix graphs. In Version 8.2, you can choose how many subgroupings to show in each category (i.e., truncate
expanded members). This new graph setting adds power and flexibility to expanded graphs by allowing you to fit
the most important information on the screen.

For example, view the top five packages in each channel.

Regional Chains 2LIr-8
240z NR I
6Pk Cn m—
 2Ltr-8 e —
2007 NR —
12Pk Cn —
1Ltr-15 —
¥'200z Pa
ZLtr-8
B2007 NR —
12Pk Cn m——
6Pk Cn
 1Ltr-15 .
L 12PK O ——
B 2Lir-5 —
2Ltr-8Pa nu—
6Pk Cnmm
FOOZ NRm

Conv With Gas

Other Groceries

Mass Merchandisers
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Improvements in custom fields (i.e., rule-based fields)

Custom fields can incorporate business logic and calculations beyond the data in the UXT Server. For example,
custom fields can make action-oriented recommendations based on criteria for multiple measures. In previous
versions, custom fields were defined entirely within the Salient Dashboards configuration files. This version
provides a new method for creating and managing custom fields via an administrative portal in the Salient
Dashboards browser application. This new method has the following advantages:

Simple user interface that includes import/export capabilities

Greater flexibility due to C# programming language in the field's formula
Real-time changes and additions to custom fields

Ability to run multiple iterations of calculations (e.g., in standard deviations).

The previous method for defining custom fields is still available. Contact Salient for more information.

Flexible date lookups

Your organization can create date lookup tables to allow users to replace calendar dates with dates that are more
meaningful. For example, a lookup table could be used to compare calendar dates with specific business days
during the previous timeframe. If configured, date lookups are available in the Advanced date setup area.

Better tooltips

Tooltips that show important information, such as how the data is grouped, date range details, filters, sort, and
more, are easier to read in this version. Just place your cursor over a widget's title bar to see its tooltip.

Comparative I}) % EE \_[) Q E

12Fk Cn

than! Comparative
4k Group By:
Channel

Date Range:

27k 12/1/2021 Wed - 12/31/2021 Fri (1 Month)
Vs, 12/1/2020 Tue - 12/31/2020 Thu {1 Month)
Filters:

14k Product.Package: 12Pk Cn

sort:
Units (This DSC)

Ihits

=]
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Version 8.0

Improved performance

This version provides significantly faster response times and better scalability due to improvements in
multithreading on the UXT Server. On average, the UXT system will respond three to four times faster than
previous versions. Even greater improvements (up to 1000x faster) are possible on large data queries.

Faster tree expansion

You can automatically expand Units
dimensions and keys to see underlying Form This Last
dgta. Jl,_lst turn on aut_o-expand for a = PET 110,746 151634
dimension or key; all its members will be - Car n 110.746 151.634
expanded to the next level. You can -] ‘-arbonate o’ '
expand multiple levels to create a F] Our Cola 54,103 74,150
customized tree of performance metrics. T QOur Meon 22 571 30,434
[ Our DietCola 16,462 22738
F Cur CF Cola 5,484 7,604
List arder Downlevel Order ™ T Our SF CF Cola 5364 7384
Form = F Qur Lemon-Lime 3,690 5,082
L= 1 Qur MNew Diet 3,072 4236
2 Type 0] - -
— Cans 110,319 181,104
3 Brand Bl —] Carbonated 110,319 181,104
) Qur Cola 56,345 £0,542
m Cancel — i -
[ Our DietCola 17,610 30,384
] Qur Neon 16,237 26,970
| Qur 5F CF Caola 6,214 10,618
F Qur CF Cola 5,981 10,208
¥ Our Lemon-Lime 432 0,002
QOur New Diet 0 6,390

(0] (%3] [N}
Ln L (=)
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New multi-dimensional grid (i.e., flat view)

A new multi-dimensional grid expands dimensions and keys into columns to provide an interactive view of
performance at any level. Each unique combination has its own row. You can sort the rows to find opportunities and
drill down to investigate any cross-sections of data. This new grid is called a "flat" view because it removes the
constraint of built-in subgroupings.

Units
Region KeyAccount Package Brand This Last Diff ~ % Change
SouthEast Area Serv-Rite 6PkCn  OurCola 2,995 5,382 -2087 -44.35
[+) East Area Faire Dist.-South 12Pk Cn  Qur Cola 292 2,188 -1, ;*36 -86.65
Near West Area All Others 6PkCn  OurCola :
[0 Northwest Area  Faire Dist-North 12PkCn  Our Cola §  For example, sort to find
SouthWest Area  Faire Dist-North 12PkCn  Our Cola | specific areas of opportunity.
[+ SouthEast Area Faire Dist-North 12Pk Cn  Our Cola 1,
[#) SouthEast Area Serv-Rite 6Pk Cn  Our Neon 1,

Improved exporting

This version makes it easier to export data to Excel and comma-separated (csv) files.

e Exporting is significantly faster than previous versions, especially when dealing with multiple levels and large
amounts of data.

e This version removes the 1,000-member limitation on 2nd By members (except for record details).
e You can expand data into additional levels beyond the 2nd By dimension to access detailed data outside of

Salient Dashboards. Choose the level when you export. Each unique cross-section of data will have its own
row. For example:

2nd By 3rd By 4th By
z Il Vi Y’

F G H |

Region ' SalesRep Channel Package Units Met Reveni Net Price Margin

East Area Turner, Michael Mass Merchandisers 12Pk Cn 113511 277891 2.45 90273
SouthEast Area Office-Lasoski  3rd Party Operators 6Pk Cn 87349 256662 294 106124
MorthWest Ares Johnson, Louise Regional Chains 12Pk Cn 75574 197307 2.61 78891
SouthEast Area Baird, Jim Regional Chains 12Pk Cn 59361 169648 2.86 67582
SouthWest Are: Keller, Brad Regional Chains 12Pk Cn 42940 110769 258 45474
SouthEast Area English, John Regional Chains 12Pk Cn 41080 99941 2.43 41464
SouthWest Are: Stark. Solomon Reaqional Chains 6Pk Cn 37906 30620 0.81 12851
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Multi-dimensional visualizations

You can visually compare multiple levels of data in graphs.
Expanded comparative graphs

You can expand dimensions and keys in Comparative and Multi Comparative graphs to view performance at a
more granular level. The same powerful options are available for expanded charts: graph percent change or values;
show vertical or horizontal bars, and so on. In addition, bars can be arranged independently or grouped under the
parent level.

Independent bars:

Using the new "flat view"
data, you can see separate,
independent bars for each
combination across multiple
dimensions. For example,
compare the top
package/brand combinations
across regions.

Grouped bars:

The graph can group bars
under the parent level—
allowing you to compare
overall results as well as
performance within a
category. For example, which

East Area f 12Pk Cn S Our Cola
SouthWest Area f 12Pk Cn / Our Cola
MaorthWest Area f 12Pk Cn f Qur Cola

SouthEast Area S 12Pk Cn / Qur Cola
SouthWest Area / 2Ltr-2 / Our Cola
SouthEast Area f 6Pk Cn f Our Cola

SouthEast Area f 2Ltr-8 f Our Cola
Mear West Area / 6Pk Cn f Our Cola
MorthWest Area f 2Ltr-& f Our Cola
East Area / 12Pk Cn f Our DietCola
East Area / 12Pk Cn / Qur Neon

East Area / 2Ltr-8Fa f Qur Cola

SouthEast Area f 200z NR f Qur Cola

SouthEast Area / 16PNRE f Our Cola

SouthEast Area / 6Pk Cn / Our Neon

MorthWest Area / 16PNRE S Qur Cola

MorthWest Area / 12Pk Cn / Qur Neon
MNorthWest Area f 200z NR f Qur Cola

Mear West Area s 6Fk Cn f Our DietCola

SouthEast Area

Visclosky, George I

Saxton, Tonn I
Baird, Jim
Office-Lasoski mu
English, [ohn H——
TS-Lasoski I
Andrews, Greg I

sales representatives have the
highest margins across the
company and within their
regions?

Hastings, Allyson
Special Event
tark, Solomon I
Morris, Dutch I
Davis, |ohn I
Keller, Brad m—
T5-Ferke! I
Andrews, Greg Il
Office-Ferkel mm
Johnson, Louise I
‘-.-’a’kEj,-', Ciro
Allen, Chris I
Ts-Einser
Office-Kinser Il
Andrews, Greg
Special Event

SouthWest Area

MorthWest Area
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Multi-level pie charts

You can expand mix graphs to see the percent contributed by cross-sections of the data.

e Independent pie slices:
Pie slices can be arranged in
a single level to represent each
combination's percent of the
total. For example, identify the

Our Cola / Cans

Oth .
[ters]\

top combinations of brand and Ginger Ale / PET
package type. Our Lemon-Lime / Cans | Our Cola / PET
Our SF CF Cola / PET s
Our CF Cola / PET \/
Our CF Cola / Cans N
Our SF CF Cola/ Cans
Our Lemon-Lime / PET - Our Neon / PET

Our DietCola / PET -

Our-Neon / Cans Our DietCola / Cans

e Sunburst:

Pie slices can be arranged in
a series of rings to show the
breakdown of data within
multiple categories. The center
ring represents the top-level
data (1st By); the data
becomes more granular as you
move outward. For example,
visualize the breakdown of
package types within brands.
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Key-level pie charts

The mix chart is now available at the key level (e.g., by customer) to show how much individual key members
contributed to the total.

VILLAGE MORTH CG/# 15 .

VILLAGE MORTH # 07

- VILLAGE NORTH # 17

[Others]
S NEWBURG DIST # 715

5 NEWBURG DIST # 15555

“- VILLAGE NORTH # 71
OBECK INC # 4911 7

OBECK INC #5801
OBECK INC #6111
OBECK INC #4801
5 NEWBURG DIST # 125 j

. 5§ NEWBURG DIST # 935 -

5 NEWBURG DIST # 245B6F
. OBECKINC # 831
OBECK INC #5901

Keyboard shortcuts

Keyboard shortcuts let you quickly perform common tasks, such as opening the dashboard menu, switching
between dashboard modes, opening the filter panel, selecting the workspace, copying/pasting, and more. For
example:

Go to edit mode
(rights required)

New (blank) dashboard

(rights required)

@ SALIENT <% Dashboards v~ * &— Back & Edit 'ii_ﬁ Explore E

Comparativ

Filters

Package [__:.:JJ New {EQ Explore  { _* Refresh

| Load a Collection | l Create a filter

Package
[J1zprkc
[ 21erm
[] 8Pk n
[ 200z
[] 16PNR
[] 240z MR L 0
[]2wrsps 7525 10,230 2
[] Premix £,890 9,118 -2
[ 1er1s 5,203 8,492 2
[] cups 5,732 8,080 2
[[] 16PNREPE 4,595 5,400
[] cnsijce 4,240 6,348

@ M1 2nn- s 2577 A ERR

'h Package (Product) an

'h Region (Customer) Al

1t
=]
o

BREEDE

Open/close filters

panel

Lofa fa fa fa fa fa
Dok o oW e oo -

ok
=

J

=

=]

o
—
&
f
L

-
=
=1

d
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Easier dashboard design

New features make it faster and easier to design dashboards.

Copy widgets

You can quickly copy and paste widgets from one dashboard into another. Just select the widget and press Ctrl + ¢
to copy; then press Ctrl + v to paste. You can also copy and paste within the same dashboard.

@ EEVQ:

Import dashboard options

You can import options, such as member coloring, filters, and dashboard settings, from other dashboards to
minimize setup time.

t“" rch

£_¥ Refresh Import Options &

Import Options

[ MTD Brand Performance - SouthEast [ select Al

() Regional Performance Comparison 2 Iy
To import widgets onto your dashboard, you can copy widgets by selecting a widget
D Packages by KE‘y Account and hitting Ctrl/Cmd + C on the keyboard and hitting Corl/Cmnd + V to paste it when

D Regional Chains - Customers by Volume you are focused on & dashboard workspace.

() sales Performance Comparison from Beer

[CIFilters
Brand Performance
D Form (Product)

’:‘ SalesRep (Customer)

Baird, Jim

Options
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Contact Salient support

A new feedback tool makes it easy to contact
Salient support and send information for
troubleshooting. Feedback may include feature
requests, bug reporting, requests for assistance, by Import
and general comments.

N Export
[ Create PDF
Help

About
Feedback

For more information

To see instructions for using new features or information about earlier versions, refer to the Salient Dashboards
help or user manual provided with the release. Some features may require additional licensing.
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